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ABSTRACT:

Education is an essential instrument for societal and economic development and in India, its
evolution has been shaped by ancient systems, colonial interventions and modern reforms. This
paper presents a comprehensive study of higher and management education in India, beginning
with the Gurukul and Buddhist models, tracing the introduction of Western education during the
British era and examining post-independence reforms, including the Kothari Commission (1964
66) and the National Knowledge Commission (2005). The paper highlights the expansion of
business schools, the emergence of private institutions, globalisation’s impact and the evolution of
curricula and pedagogy. It analyses the status of management education, types of programmes
offered, branding strategies and marketing elements (Kotler & Fox model) used by B-schools. The
paper identifies systemic challenges such as faculty shortages, quality issues, regulation gaps and
global competitiveness. By integrating literature from leading scholars (e.g., Nigavekar, Merritt,
Gosling & Mintzberg, Pfeffer & Fong, Ivy, Brown & Oplatka), the study addresses the dynamic
interplay between quantity, quality, branding and market orientation in education. This synthesis
offers insights for policymakers, administrators and academicians to enhance the quality and
relevance of higher and management education in India.
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INTRODUCTION

An individual's ability to lead towards a brighter future is significantly aided by education, which
is a fundamental instrument. Education can be defined as the continued process of acquiring
knowledge, ranging from simple information to more complicated information. The educational
system in India is among the most extensive and intricate compared to those found in other
countries. India has made remarkable advancements in the realm of education since it gained its
freedom, with the old Gurukul System serving as the country's foundation. When it comes to the
development of trained human resources, the higher education system of a country significantly
contributes to the process. Over the course of the past ten years, the higher education system in
India has seen remarkable growth, reaching the position of the third largest higher education
system in the world during this time period.
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When viewed against the backdrop of the competitive global landscape, this education sector has
a tremendous potential to become a new engine of growth. The Indian education system is
currently confronted with a dilemma, in which, on the one hand, the literacy rates are a significant
cause for concern and, on the other hand, the exceptional human resource performance
accomplished by a large number of Indians all over the world has left some countries in
amazement. Despite the fact that it is plagued by the problem of brain-drain and that its people
does not have appropriate access to education, India is working towards becoming a knowledge
economy. The growth of this economy is based, not only on the means of production, but also on
the quality, quantity and accessibility of the information that is available. Higher education
institutions face a difficulty when it comes to addressing social, political, economic and
development-related challenges in a world that is gradually becoming more globalised. It is the
goal of higher education institutions to equip students with the skills necessary to become highly
skilled individuals who are also able to make adjustments to the ever-changing global issues. On
the other hand, in the present day and age, the development of higher education is intimately
connected to the reorganisation of the institution. Alterations to the structure of the education
system have resulted in an increase in the level of competition in the education market.
Additionally, numerous other elements have a significant influence on the circumstances of higher
education academic institutions. The term “strategic management” refers to a specific type of
management that is characterised by being participative, decisive and forward-looking. It is also
closely associated with institutional policies that aim to increase the potential for change.

1.1 History of Higher Education in India

In different parts of the world, higher education is impacted by a number of different historical
forces.

In light of this, this part addresses the historical aspects of higher education from an Indian point
of view, despite the fact that history is not intended to be the primary emphasis of the research.
Over the course of its history, higher education in India has undergone different phases of
development. Generally speaking, this can be broken down into two distinct phases, which are the
period before independence and the period after independence. This voyage began with an old
education system that existed during the Vedic period. During this time, the "Bramhinical™ and
"Buddhist" systems were at the forefront of education. The Bramhinical system was a domestic
system in which the students, upon the completion of an initiation ritual known as "Upanayna,”
would reside at the residence of their "Guru,” who was their teacher. The term "Aashram™ was
used to describe to this residence, where the Guru would provide them with education in a wide
range of subjects, including but not limited to religion, philosophy, arts, medicine, history,
astrology and many more. The Guru was the ultimate authority in the Bramhinical education
system and all students were required to adhere to the Guru's orders and teachings. In addition,
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this system was an authoritarian system and it was commonly referred to as the "Gurukul System."
The child is eligible to enrol in the institution of higher learning, which was formerly referred to
as the "Parishadas,” if they have completed the "Ashrama education.” On the other hand, in the
_The Buddhist system, the monasteries and viharas where Bhikshus were staying developed into
educational institutes. In the Buddhist system, the renunciation of family life served as the
fundamental foundation. Once they left their homes and entered the Viharas for the purpose of
receiving an education, the students were typically not permitted to return to their families, even
after they had finished their studies, with the exception of some rare circumstances. Following the
completion of their studies, they were obligated to continue spreading the message of Buddhism.
One of the most important aspects of Buddhist education was that it was accessible to all
individuals, regardless of their castes and it did not discriminate on the basis of gender, religion,
or the people who lived in the area. One of the most beneficial aspects of the Buddhist educational
system was the practice of meditation.

When compared to the Buddhist form of education, which was considered to be "secular" in
character, the Brahminical education system was subject to religious standards that were
controlled. It was only through the endeavours of British rulers that significant improvements were
brought about in the higher education system of India from the beginning produced an effect that
was both beneficial and negative in nature.

During that time period, the prior educational system was subjected to a challenging setback as a
result of the British system's creation of a new class that benefitted the British rulers themselves
to a favourable degree. Both the French Revolution and the Industrial Revolution were events that
marked the beginning of the process of massification of education. Before the revolution,
education was not provided to a large number of people and was not readily available to them.
However, by the end of the 19th century, the majority of European countries had established a
schooling system that was supported by the government. Not only did education become
obligatory, but it also became universal, secular and subsidised by the government. In the 1960s,
Martin Trow made the observation that higher education institutions have likewise been
transitioning from being more exclusive to being more accessible to the general public. The status
of universities as institutions reserved for the privileged was diminished and they became
accessible to the general public.

Both the "Nalanda University" in Bihar and the "Taxshshila University" in Punjab were among the
oldest university-based educational institutions in the world. Both of these universities are located
in the state of Punjab. As a result of the establishment of British colonial control in India, the
western method of education was introduced into the culture of the Indian people. Initially, the
British rulers were not interested in building any kind of education system because their primary
focus was on commerce and making a profit. However, after they took control of India, they made
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the decision to educate a tiny portion of the upper- and middle-class population. There are
numerous committees and commissions that have been established, such as the "Hunter
commission™ and the "Sadler commission,” with the purpose of providing recommendations and
bringing about improvements for the advancement of education. In addition, a great number of
campaigners and educationists, such as Charles Grant, William Wilberforce and Lord Macaulay,
were responsible for the growth of education in India. Christian missionaries and the East India
Company were the driving forces behind the colonisation of India by Western educational
institutions.

It was in the year 1857 when three important British creations, namely the Universities of Madras,
Calcutta and Bombay, were established, which eventually led to the establishment of the current
university structure in India.

It was the founding of these three universities that served as the impetus for the establishment of
new colleges. These colleges were dispersed across the several provinces and they eventually
became associated with each of the universities. Although there was a discernible rise in the level
of scientific and technological education in India after the country gained its independence, the
percentage of people who were illiterate continued to be rather high. It should be noted that the
main administrative policy was not altered by the new administration that India has adopted.
Education sustained to be the main responsibility of the state government and the central
government continued to take responsibility for the co-ordination of educational amenities and the
safeguarding of appropriate standards in all spheres of higher education like; research, scientific
and technical education. The government of India established three significant commissions in
1947 with the purpose of making recommendations about educational reforms. A number of
significant recommendations were made by the University Education Commission in 1949
regarding the reorganisation of courses, the evaluation procedure, the medium of instruction,
student services and the selection of teachers. Secondary education and teacher education were the
primary areas of attention for the Secondary Education Commission during the years 1952—-1953.
Over the course of the years 1964-1966, the Education Commission conducted a comprehensive
study of the entire industry of education. All of the levels of schooling were included in the
nationwide pattern that was produced by the commission. Their study resulted in a resolution on
the national policy for education, which was formally released by the Government of India in the
month of July in the year 1968. 1986 saw yet another round of revisions to this strategy.
Educational technology, national integration and ethical considerations were the primary focuses
of the new strategy. The introduction of a fundamental curriculum was done with the intention of
providing a standardised educational framework across the nation. There was a "Cabinet minister"
who was in charge of the National Department of Education, which was a section of the Ministry
of Human Resource Development. In the field of education, a "Central Advisory Board" provided
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instructions to both the state and central governments. There were a number of separate
organisations that were affiliated with the Department of Education during its history.

The organisations that had the most importance were the "All-India Council of Technical
Education,” the "University Grants Commission,” and the "National Council of Educational
Research and Training,” often known as the "NCERT." In order to maintain standards for the
enhancement of technical education, the government was advised by the first body on technical
education and maintained those criteria constantly. The second organisation was responsible for
resolving and maintaining the principles of teaching, examinations and research activity that was
carried out in universities. It also assisted in the coordination and motivation of university
education. As well as assisting and advising the Ministry of Human Resource Development
(MHRD) in the implementation of its policies and main programme in the field of higher
education, the third body worked to increase the value of school education. Additionally, the third
body worked to improve college education. During the seventh five-year plan, which ran from
1985 to 1990, it was stated that each district would be provided with a single vidyalaya, also known
as a school. For all other sorts of education, such as elementary and secondary school, the state
governments were responsible for providing accountability. The circumstances, in general, were
not adequate, although the specifics of the situation varied from state to state. The number of
educational institutions in India expanded by a factor of three between the years 1950 and 1980
thanks to the country's rapid economic growth.

1.2 Role of Higher Education

Within the context of the modern society, the role that higher education plays is currently going
through a period of rapid transition. A few decades ago, the expectations of the government,
industry, society, students and staff were very different from what they are today. These
expectations have changed significantly throughout the years. These modifications are based on
the discrepancies that have been identified. In our educational institutions, such as our universities
and colleges, these developments are having an impact on the leadership, governance and
management of these institutions.

The agenda for higher education is much more expansive than it has ever been in every region of
the world. As a result, those in charge of higher education are faced with a bigger number of
responsibilities and possibilities than they have ever been before. However, the nature of these
activities and the ways in which they are given are changing in response to the expectations of
students, employers and users. Authentic teaching and research continue to be key activities;
however, these activities are evolving. At this point in time, there is a substantial increase in the
emphasis placed on the diffusion of information. As a consequence of this, the evaluation of
performance and the assurance of quality in higher education are becoming increasingly crucial
for the economy of a nation that is developing in the globe.
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The deepening of linkages with enterprises and the community is increasingly considered to be a
mainstream activity that requires careful monitoring, just like the other activities. This
phenomenon is occurring concurrently with the teaching and research activities.

As a matter of course, it has become more important to contemplate and appreciate the fundamental

roles that higher education plays within the framework of India (Indian education system).

The major roles of higher education institutions in the 21st century can be listed as below:

+ Lifelong learning

» Creation of a learning society.
» Economic development.

« Pure research and scholarship.
« Technological innovation.

+ Social cohesion.

« Public accountability.

1.3 Education Commission (D.S. Kothari) 1964-66

Perhaps of the main commission throughout the entire existence of advanced education in India is

the Kothari commission, which is generally viewed as one of the main commissions during that

time span. D.S. Kothari was delegated to the place of top of this Training Commission, which was
comprised after the Mudiliar Commission was designated. Its goal was to cover all viewpoints and

areas of schooling, as well as to offer course to the public authority to work with the making of a

Public Arrangement of Training for the whole country. The report that was introduced by this

Commission eventually filled in as the establishment for the definition of the Public Strategy on

Training in the year 1968. This commission explored the improvement of schooling in India in the

advanced period and especially since Autonomy. It reached the resolution that Indian schooling

requires an exceptional recreation, very nearly an unrest, to understand the objectives of the

Constitution and to meet the different issues that are confronting the country in different areas.

This was the fundamental methodology that was utilized in the commission. As per the

Commission, this extensive remaking is involved three key parts that make up the entirety.

1. Internal transformation: According to the Commission's assessment, there was no reform
that was more necessary or more urgent than the transformation of education in order to make
an attempt to create a connection between it and the life, needs and goals of the people. The
Commission came at this conclusion in their judgement. Due to the fact that education can
only be transformed into a strong weapon of social, economic and cultural revolution through
the implementation of such a transition, the significance of this cannot be overstated. It is only
via such a transition that it is possible to achieve this transformation, which is essential for the
achievement of our national goals through education. Furthermore, it is of the utmost
importance and must be given precedence over expansion since the larger the growth, the more
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vital it is. The more difficult and expensive it gets to change the character of the original
educational system, the more necessary it is to change the character of the old system. This is
indeed the case due to the fact that expansion is a direct consequence of the significance of
expansion. In order to bring about this transition, the Commission has placed a significant
amount of attention on the ten programmes that are outlined below:

Science Education: The teaching of science ought to develop into an essential component of
the curriculum of every single school. The teaching of it at the university level ought to be
improved and a particular emphasis ought to be placed on the development of scientific
research.

Work Experience: Work experience ought to be incorporated into each and every general
education programme. It ought to be geared towards technological advancement,
industrialization and the implementation of scientific principles into the production process,
which includes agricultural practices.

Vocational Education: It is important to place an emphasis on vocational education,
particularly throughout the secondary level of school. Approximately twenty percent of the
pupils who are enrolled in the lower secondary stage, which is the age range of eleven to sixteen
years old, should eventually be given the opportunity to participate in vocational education.
During the higher secondary stage, which encompasses the age range of 17-18, the enrolment
rate ought to be raised to fifty percent. Approximately one-third of the total enrolment in higher
education may be comprised of students enrolled in vocational courses. To be more specific,
it is of the utmost importance to place an emphasis on the growing education and research in
the agricultural sector.

The Common School: A proposal was made for a public school system that would be referred
to as the Common School. This system would be designed to ensure that students from all
different social strata would have equal access to education and would be sufficient in terms
of both quantity and quality.

Social and National Service: Students of all ages should be required to participate in some
type of social service. This obligation should also apply to national service.

Language Policy: During the time spent fostering all cutting edge dialects as the mode of
cooperation and for the organization in the many states, language strategy is a significant
variable. English and Russian were utilized as library dialects and the Hindi language filled in
as both an authority language and a connection language. Moreover, it was expressed that the
three language recipe should be changed. At the lower essential level, just the first language
should be required and at the higher essential level, either Hindi or English should be
incorporated as a subsequent language. At the lower auxiliary level, each of the three dialects
should be contemplated, including the primary language, Hindi and English. At the higher
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auxiliary level, any two of these dialects should be required and at the college level, there
should be no language that is required.

The Promotion of National Unity: The curriculum ought to promote national unity as well
as consciousness and international understanding.

Elasticity and Dynamics: The present system was found to be rigid and uniform, according
to the findings of the elasticity and dynamics analysis. It proposed a transformation of the
curriculum, the methods of instruction and the implementation of a comprehensive in-service
education programme for educators and educational administrators. It is important to
encourage educational courses that are offered on a part-time or self-directed basis in addition
to full-time schooling. It is imperative that the educational system places a strong emphasis on
the cultivation of essential values, including social, moral and spiritual principles.
Additionally, in a democratic society that is comprised of multiple religions, such as the one
that exists in India, there have to be some provisions for the purpose of providing some
instructions regarding the various religions.

Qualitative improvement: In terms of quality enhancement, the Commission has placed a
strong emphasis on the necessity of education standards that are both dynamic and ever-
changing. In order to accomplish this goal, the Commission has suggested that the following
actions be taken.

Utilisation of Facilities: It was recommended that the quantity of working days be expanded,
the length of the functioning day be expanded, time to relax be used fittingly and a climate
may be made that supports maintained and committed work conduct.

Reorganisation of Instructive Design and Educators Staff and Training: Besides the fact that it
proposed the 10+2+3 example, yet it likewise recommended a huge improvement in the
compensation of instructors, especially at the school stage. Moreover, it recommended that the
hole in the compensation of educators at various phases of training be limited.

The Commission suggested making significant adjustments to the academic programmes,
instructional strategies and evaluation procedures, while leaving room for flexibility and
adaptability. The proposal called for the establishment of independent colleges and
experimental schools that would be liberated from the constraints of external

Selected Development: In light of the limited resources of money, material and manpower, it
was recommended that institutions be developed in a selected manner. It is recommended that
just five or six universities be chosen for intensive development at the university level. This
will be accomplished by locating clusters of centres of advanced study inside these universities
and they should be assisted in reaching standards that are equivalent on an international level.
Amplification of educational facilities: At every stage, the Education Commission has
suggested increasing the number of educational facilities; however, a higher priority has been
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placed on the transformation of the organization's internal structure and the enhancement of its
quality. Several programmes were suggested, including the following:

Literacy for Adults: All children between the ages of one and fourteen who have not attended
school or who left school before achieving literacy should be required to participate in a course
that is offered on a part-time basis and lasts for approximately one year.

Primary Education: It is imperative that all children have access to a primary education that
is both satisfactory and efficient. It should be the goal of the educational strategy to realise the
provision of such education for a period of five years by the year 1975 and for a period of
seven years by the year 1985.
Secondary and Advanced education: This ought to be developed a specific premise and the
result of instructive foundations ought to be generally attached to the prerequisites for labor or
the possibilities for work. It has been contended that the Commission didn't give an extensive
image of "improvement,” which alludes to the future society that we should pursue laying out
in the country, as need might arise to be taken to lay out it. Moreover, it was noticed that albeit
the Commission fostered an exceptionally strong plan of the public arrangement of schooling,
its report didn't feature the tight linkages that exist among instruction and society. Moreover,
it gave no explanation of how the rationalistic course of schooling prompts the fortifying and
propagation of business as usual, as well as to social change and progress.

In point of fact, the report was a mirror of the social and political appearance of the economic
crisis that was occurring during that exact time period. On the one hand, it provided proposals
that reflected the democratic aspirations of the Indian masses with regard to free and
compulsory education, increasing financial outlays for education and other similar topics. On
the other hand, it provided recommendations that led to the restriction of higher education.
Following the filing of the study, The Policy Resolution was adopted in 1968. This occurred
at a time when the economic crisis that had arisen as a result of the industrialist course of
development was finding a severe political expression. In point of fact, the Education Policy
Resolution of 1968 has very little to do with the suggestions that the Kothari Commission made
in its entirety.

Within the context of contemporary society, the Kothari Commission prepared a list of the
functions that higher education institutions are responsible for in the year 1966. The following are
some of the roles that fall under this category: to seek out and cultivate new information; to engage
in the quest of truth with enthusiasm and fearlessness; and to interpret previous knowledge and
beliefs in light of new demands and discoveries.

« To perceive and uphold youngsters who are gifted and to help them in fostering their
capability to the furthest reaches conceivable by encouraging actual wellness, fostering the
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powers of the brain and developing the suitable interests, mentalities and moral and
scholarly qualities;

» To give the suitable sort of authority in all parts of life

« To supply the general public with competent people who have been taught in a scope of
areas, including farming, human expression, medication, science and innovation and
different callings and who can create people who are imparted with a feeling of cultural
reason;

« The motivation behind this try is to pursue the advancement of value and civil rights, as
well as to advance the decrease of social and social abberations through the dissemination
of training; and

« To cultivate in the personalities of educators and understudies and through them locally in
general, the mentalities and values that are fundamental for the improvement of “easy
street” in the two people and society overall

1.4 Evolution in Business Education

By and large, the foundation of the Wharton School of Money and Economy at the College of
Pennsylvania in 1881 is viewed as the extremely important occasion throughout the entire
existence of undergrad business training. Throughout the main 10 years of the twentieth hundred
years, in the years paving the way to The Second Great War, there was a critical expansion in the
quantity of business colleges. There are various beginnings from which these business colleges
began; some started from financial aspects, while others started from bookkeeping, aesthetic
sciences, or secretarial skill and accounting exchange capacities. Notwithstanding these variations
in beginning, the primary ten years of the twentieth century saw a clean pattern up from the early
human sciences underlying foundations of business colleges and towards a functional professional
direction that put an accentuation on unambiguous exchange rehearses as business abilities
(Pierson 1959).8, a. From that point forward, the organization of associations through the
utilization of Taylor's logical administration believing was presented in business college, with
Harvard Business college being the establishment that practically sent off the cycle (Goodrick
2002). Albeit a few schools, for example, the College of Chicago and Dartmouth, straightforwardly
followed the Harvard model, the bigger impact was to impact the improvement of a thought of the
executives that was established on summed up standards, which is a crucial presumption of the
logical model (Nelson 1998). improvements were made to business colleges overall and business
training specifically during the many years that followed The Second Great War. These
improvements altogether affected both of these areas. In any case, there was a critical expansion
in the quantity of understudies signed up for schools as well as the all out number of schools that
offered business courses (Goodrick 2002).9 Notwithstanding the way that worries over the quality
and heading of business training programs had been available for a lot of time, the way that it is
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so huge provides these issues with another need to keep moving (Cheit 1975). In the subsequent
spot, more established understudies who are getting back to school put squeeze on instructive
organizations to work on the instructive and long haul worth of a business degree (Gordon and
Howell 1959). (10). The third improvement was that entertainers at the field level, like the
Foundation of The executives and the American Relationship of University Schools of Business
(AACSB), created strength and impact. The fourth advancement was that associations that were
not straightforwardly engaged with the field of business training started to perceive that the field
was prepared for change (Goodrick 2002). Both the Passage Establishment and the Carnegie
Establishment turned their concentration to the condition of business training all through the 1940s
and 1950s. These two establishments were not subsidiary with the subject of business training, but
rather they were keen on the condition of business instruction. By laying out a logical starting point
for business training, including the board, the two establishments sought after the objective of
raising the investigation of business to a more serious level. This was achieved through the joint
effort of scholastic confederates. The Passage Establishment was the one that had a greater
commitment to the method involved with improving business schooling contrasted with the other
establishment. As per Schlossman, Sedlak and Wechsler (1998), the association spent a sum of 35
million bucks between the years 1954 and 1966 on intercessions that were planned to upgrade the
scholarly value of business instruction. Inside the two establishments, training and exploration
were firmly interlaced because of the way that the logical strategy was viewed as pertinent to the
two sorts of attempts.

1.5 Status of Business Training in India

The training of business experts in India has a rich history that traces all the way back to the
nineteenth hundred years. The early business colleges were fundamentally worried about the
business parts of business, determined to fulfill the prerequisites of the English government on
provincial organization. Pachiappa Good cause, the first business college in Quite a while, was
laid out in the year 1886 in the city of Chennai, which is situated in the southern locale of the
country. Classes in business at the optional school level were first presented by the English
government in 1903 at the Administration School in Calcutta. The classes explicitly centered
around secretarial practice and business correspondence (counting shorthand, composing and
correspondence), as well as bookkeeping. In the year 1913, Sydney School was laid out in Mumbai
as the principal school level business college. Not long after, in the year 1920, one more school
level business college was laid out in Delhi under the name business School, which was then
renamed Shri Slam School of Trade. Business universities were liable for giving assistants and
managers from numerous callings, including banking, transportation and bookkeeping, with key
information and capacities about the essentials of exchange and trade. Business training, which
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was recently associated with "babu-ism™ and, subsequently, coming up short on huge economic
wellbeing, started to foster after India acquired its freedom in 1947.

At the secondary school level, the Public authority of India presented trade as a third stream of
specialization, with science and expressions being the other two streams. This was finished with
an end goal to work on professional abilities. In 1948, the Indian Organization of Sociology, which
is an esteemed instructive foundation that centers exclusively around graduate and doctoral
projects, laid out India's most memorable administration program. The program's essential goal
was to guarantee the orderly preparation of labor supply, as well as the creation and spread of
information that is fundamental for the administration of modern undertakings in India. Pandit
Jawaharlal Nehru, the main State head of India, settled on the choice to lay out focuses of advanced
education that were beyond the college framework not long after India acquired its autonomy.

As a result of his confidence in logical attitude, imagination and trial and error, he truly wanted to
construct the Massachusetts Foundation of Innovation (MIT), the California Organization of
Innovation (CALTECH), Harvard Business college and Sloan, all of which will become
worldwide focuses of scholarly greatness in the areas of innovation and the executives, which are
the two essential drivers of improvement. Not long after that, in 1949, the Catholic People group
laid out the Xavier Work Relations Foundation (XLRI) in Jamshedpur, which is the city where the
Goodbye Gathering is settled. In India, TISCO had been a trailblazer in the improvement of
moderate work relations draws near, while XLRI was centered around the improvement of the
Executives capability, alongside a feeling of civil rights and the upsides of discipline, devotion
and responsibility. The Indian Organization of Social Government assistance and Business The
executives (IISWBM) was laid out in 1953 as India's previously perceived administration
foundation. It was laid out under the protection of the College of Calcutta. Through the execution
of various field counseling projects for both the business and the public authority, the foundation,
which was laid out in a joint effort with the worldwide business local area as well as the public
and state legislatures, has assumed on the liability of encouraging impressive skill inside the
business.

%+ The Ishwar Dayal Committee (2001)

Between the years 1995 and 2000, a great number of management institutes were established. In
light of the rapidly shifting economic, social and business environment, the government of India
has created a new committee with the purpose of developing future perspectives on business
education. The globalisation of economies, the advent of market economies, the rapid
advancement of technology and the technological advancements in communication have all
contributed to the most significant problem in the field of business education. Approximately 118
management institutes were established between the years 1950 and 1980, while between the years
1985 and 2000, 673 new institutes were established.
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» The majority of educational establishments that were established in the 1990s did not adhere
to the conditions of the AICTE with regard to the number of faculty members, the library, the
computer facilities and other similar aspects.

« They did not encourage studies, the growth of the teaching staff, or the production of
instructional materials.

» The All India Council for Technical Education (AICTE) was unable to build an adequate
framework for enforcing standards because of the fast proliferation of teaching facilities.

» The teaching methodology demonstrates an insufficient concern for the way in which
accumulated knowledge might be used to the resolution of managerial issues.

% National Knowledge Commission Report (2005)

The National Knowledge Commission (NKC) was founded in 2005 by the Prime Minister of India

with the purpose of recommending and implementing changes in order to transform India into an

economy and society that is built on knowledge. The National Knowledge Council (NKC) includes
professional education as a significant component of its duties, notably education in the field of
management. The NKC made the decision to establish a Working Group on Business education in
light of the gravity of the matter.

Business Models of Private Business Schools

Tier | institutes, which are among the top 50 business schools in the country, are located in major

cities and promise a large number of placements (campus) opportunities. Tier Il schools, which

are attempting to reach a level where they can be recognised as reasonably good B-schools, are the
next segment of private run business schools in India that offer students the opportunity to
participate in a campus MBA programme. Therefore, the models of various business schools are
likewise different. In order to establish a name for themselves and maybe recruit a significant
number of students as a result of their international exposure and reach, several Tier | institutes
place an emphasis on collaborating with organisations, institutions and universities in both the
national and international spheres. These kinds of institutes also cultivate academic connections
with universities and business schools located in other countries and they concentrate on doing a
variety of management research. The Indian School of Business (ISB) in Hyderabad is an example
of an institution that has established its own unique brand through the incorporation of
contemporary and international content, as well as a strong emphasis on entrepreneurship and the
influence of technology on commerce. These factors have contributed to the institute's rise to the
position of a premium management institute on a global scale. A number of the management
schools that fall under the Tier | category also encourage longer-term strategic collaborations with
organisations in the private, public and government sectors, as well as increasing the amount of

international experience that their students have. Several of the institutes take advantage of a

unique opportunity by developing specialised management programmes for businesses and other
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organisations. This allows for the development of a tight relationship between management
institutes and industry, which in turn enables the institute to receive prospective recommendations
from the businesses in order to simplify their programme. It is also the case that some of the Tier
| and Tier 1l management colleges follow the same pattern, offering a variety of curricula to
accommodate the various budgets that the population of prospective students who are interested
in pursuing a business education would have. Over the course of time, the Indian Business School
in Hyderabad has achieved a great deal of success in this approach. In addition, the school has
produced a great deal of intellectual property by generating a variety of management case studies
and publications. One thing is certain, however and that is that defining the target audience and
providing them with the necessary curriculum together with value-added services will make all the
difference. Models may vary from one business school to another, depending on the perspective
that is being considered.

1.6 Various Models of offering Management Education of B- Schools in India

It is possible that management education in India, or more specifically business schools in India,
will be classified under one of the following fields:

1. The Indian Institutes of Management (IIMs) are established by the United States
government of India.

2. The IIM Model: These business schools are attempting to imitate the activities that are
taking place at the 1IM. In terms of organisation and format, they are identical to one
another. Additionally, they are looking to use the same pedagogies in their classrooms.

3. The university model can be broken down into two distinct categories: a) university
departments of management studies and b) university affiliated colleges that are held by
private universities. The semester system is utilised by these business schools.

4. Being linked with the university allows them to offer a diploma, which is their unique
selling proposition. The All-India Council of Technical Education (AICTE) is the
organisation that grants authorization to private or public institutions to operate under the
AICTE Model. Over the past few years, there has been a proliferation of business schools
that are affiliated with the AICTE. These business schools are the ones that provide the two
different courses through their hybrid curriculum. The university degree programme as
well as the AICTE course are both managed by them and they are linked with the university
in addition to being approved by the educational authority.

5. Autonomous Institutes: Private institutes that are not associated with or approved by the
All India Council for Technical Education (AICTE)

6. As part of its partnership with international institutions, private schools and institutes in
India are now offering Master of Business Administration (MBA) degrees. These courses
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are offered in conjunction with overseas universities and the degree is conferred by the
foreign university.
7. These schools are accredited by the National Board of Accreditation, which is also known
as the National Board.
8. IIT Model: For a number of years, IIT has been initiating a Master of Technology
programme in Industrial Management, which utilises a fundamentally different structure.
The duration of the course is eighteen months and it also includes certain technical
components.
1.7 Challenges and obstacles that face B Schools
The Indian Master of Business Administration (MBA) education system is now experiencing a
great deal of upheaval. On the other hand, there are a number of obstacles that prevent business
schools from operating in India. The advent of globalisation has resulted in a significant need for
managerial personnel, which in turn has led to the establishment of an ever-increasing number of
management institutions. As far as the generation of monetary value is concerned, the vast majority
of the establishments have already entered the market and view it in the same manner as any other
commercial endeavour. After the recent economic downturn in the Indian market, business schools
in India are currently engaged in a battle for survival in order to maintain their existence. It is those
who came in for the purpose of acquiring anything would have long since faded away. The All-
India Council for Technical Education (AICTE), which is India's primary body for colleges that
are involved in business education, has put a cap on 92 business institutes across the country no
more than twenty people in the country. If you go to the website of the AICTE, you will be able
to view this list of colleges that have been closed down. In light of the myriad of challenges,
difficulties and impediments that Indian business schools face, which are detailed in the following
paragraphs, the following are some of the most common and significant problems that Indian
business schools are confronted with.
» Efficiency versus Amount
« Regulation / Independent Contractor
« Labelling and Certification
» The number of students enrolled
» The calibre of the instructors
» Resources / Finance
« Pedagogy: Courses and Instruction
« The role of governor
Institutions of higher learning are currently confronted with a significant obstacle: they are tasked
with the difficulty of attracting and retaining students, in addition to ensuring that their faculty
members continue to be employed. Business schools have as one of their key objectives the
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exchange of students and teachers of the greatest possible calibre. In addition, "Quality has
decreased from both ends, educational institutions that teach knowledge and teach their pupils
The second edition makes the additional assertion that "There are fundamental issues surrounding
student feedback consistency, there are fundamental academic quality issues because the vast
majority of ordinary colleges spend less than 10% of their total expenditures on instructional
delivery". Business schools are presented with challenges that are obvious; nevertheless, there are
also considerable hurdles on the ground that need to be handled. However, the number of problems
that are more fundamental is higher than the number of obstacles that are concrete.

There are criticisms levelled against Indian business schools, particularly those that are privately
held, for having an educational quality that is below average. Like many other types of
corporations, the organisations that operate in this sector have the objective of generating money
and increasing their income. Significant investments are made by them in the infrastructure in
question. There are a number of additional formalities and flaws that are present in this position,
as well as the possibility of confrontation with regulatory and accrediting bodies. Not only do they
bargain and recruit instructors at the lowest possible salary, but they also do so with the goal of
minimising their expenditures as much as possible. On the other hand, members of the faculty
require a more advanced set. To put it another way, academics who are talented either enter the
research industry or leave for schools that offer higher education teachers of poor quality who are
unable to collaborate with one another.

1.8 Marketing Components in B Schools

Over the past few years, significant improvements have been made to management education
programmes, legislation and structures in a number of different countries across the globe. Many
economic changes, such as globalisation, decentralisation, globalisation, privatisation and
increased competition, are said to have taken place in India's management education institutes.
Since the outcomes have a long-lasting effect on how various educational institutions conduct their
marketing strategies, the availability of such innovations has a substantial impact on how various
education institutions work today while the technique of marketing is not new, the idea of
managing as a profession is still relatively new.

Marketing for management education is essential to offset the negative impacts of less government
assistance and more competition. To maintain a long-term competitive edge, management
education institutions ought to implement a marketing system. India's private management
education institutions must therefore develop a marketing strategy to ensure their continued
existence. Doing so is essential to guaranteeing the country's supply of highly skilled labour. The
management education system is confronted with issues such a rise in the quantity of applicants to
management programmes and heightened rivalry from both domestic and international
organisations. Following the completion of their training programmes, private management
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education institutions will place marketing in the framework of developing human capital that is

well-rounded.

The elements of the marketing mix must be identified, planned and implemented as a whole in

order to create a marketing strategy. The most important aspect of marketing is a thorough, well-

thought-out effort that unifies and synchronises every component to meet client needs and provide

value. Three components make up the traditional marketing mix: promotion, quality and a

commodity. All the characteristics of the service sector are present in management education,

including

» As is the case in the service industry, customers are not given ownership in management
education. This is not the situation in the business world.

« Service products are intangible benefits that clients obtain from a firm without owning any
tangible qualities of ownership. These benefits are acquired by customers. Things that can be
sensed but cannot be touched or maintained are referred to as intangible values.

» Participation of customers in the manufacturing process is encouraged. Additionally,
customers are willing to assist or collaborate with service people in order to contribute to the
creation of a service product during the product's development process.

« Customers are an essential component of the service that is provided. Due to the fact that
different service personnel are responsible for providing services to customers, it is challenging
to establish uniformity in the supply of services.

« The importance of time; in order to make use of provided services, clients are required to be
physically present.

« Products cannot be considered physical goods because they are unable to be stored for an
extended period of time.

According to Kotler and Fox they have developed a thorough marketing mix that is tailored

exclusively for educational institutions. This marketing mix appears to sidestep the inadequacies

of a comparable marketing mix that is utilised for other commodities. Explanation of the Marketing

Mix: The following is an illustration of the mix that Kotler and Fox designed by themselves:

*  Programme

Due to the fact that it is the initial component of the marketing mix, the programme or course is

considered to be a part of it. Educational institutions must make the most important decision

possible when it comes to the principal programme decision for management education
institutions.

Marketing that is centred on the consumer is essential for educational institutions because a system

that satisfies the needs and desires of customers is an essential method for attracting and retaining

customers. Students who are enrolled in the Management programme have the opportunity to
participate in a variety of service activities, such as teaching, taking classes and volunteering in
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the community. A continual evaluation of the instructional programme and service product mix
will be carried out by management education in order to guarantee that neither of these elements
will require any modifications.
Although the quality of service provided by an organisation is essential, the satisfaction of
consumers is another significant factor that plays a role in the generation of customer loyalty in
today's world. On the other hand, there is a substantial amount of dispute among stakeholders over
the quality of management education, which is contingent on the individualised requirements of
each stakeholder.

* Price
The amount of money (or any other commodity purchased or sold) that the customer has paid to
the vendor in exchange for the service that the vendor offers is referred to as the price. A pricing
range for a general management education is determined by the number of fees that are provided,
the type of fees that are provided and any financial concerns that may be present. Considering that
a significant number of students and their parents are concerned about the financial implications
of attending university, it is quite probable that the pricing of a marketing campaign for a university
will have a significant impact on the outcomes. To put it another way, Kotler and Fox assert that
the student price is comprised of not only monetary expenses but also other components, such as
the costs associated with effort, psychological difficulties and the costs associated with time.

* Place
In the field of management education, the placement or delivery of services constitutes the third
component of the marketing mix framework. The field of study known as management education
is concerned with the provision of educational opportunities or courses to individuals who are
interested in pursuing higher education in a manner that is both pleasant and easily accessible. The
delivery of educational services can be accomplished in one of two ways: either the institution
provides classes at a single location, where students gather for classroom instruction, or it places
institutions under contract, where classes are distributed over a number of different locations
Kotler & Fox. Because of this, the location of the delivery is not restricted to a specific
geographical area. On the other hand, developments in information technology provide an
alternative to the traditional method of distributing educational services. In the context of modern
technology and the concept of distance learning, numerous management education schools are
utilising this approach to better serve their students, hence enhancing their competitive advantage.

« Promotion
Education-based businesses need to create and implement a marketing plan in order to attract the
attention of their target audience and persuade them to make financial investments in their services.
The promotional strategy is a well-defined plan for making the most effective use of promotional
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components, such as advertisements, sales promotions and personal sales, according to the findings
of a study that was carried.
The expectations of the student market, as well as the requirements for services and other aspects
of institutional marketing decisions, are taken into consideration when making judgements
regarding promotional features, such as the tools and tactics that management education schools
use. By taking this into consideration, it is possible that a significant contribution might be made
to the marketing of management education. By promoting individuals, the recognition of their
names will increase and it will become less difficult to acquire entry into the institution.
Specifically, Rudd and Mills.
It is possible for management training facilities to implement the pull and push tactics in order to
progress their services in order to assist their customers in meeting their requirements. Hello,
Soedijati. When it comes to management education, the type of advertising mix encompasses a
wide range of activities, including direct marketing, product promotion and advertising, the
Internet and sponsorships (Rudd & Mills,). When it comes to developing a marketing strategy, one
of the most challenging obstacles that management education schools must overcome is
identifying the students who would be their most important clients.

» People
When human resources are incorporated into the marketing mix for management education, the
individuals who benefit are the employees who are currently employed by the institution
concerned. As a consequence of this, individuals submit their applications to both the clients and
the administrative professionals and teachers for whom the service is provided on their behalf. The
beginnings of a connection were laid. Despite the fact that workers are essential in the provision
of services, the value of each individual is determined by the extent to which they contribute to the
service delivery process. Pupils who are currently enrolled at the school as well as former students
may be included in this category. As time goes on, there is a steady stream of individuals who are
interested in gaining knowledge and experimenting with their feelings regarding present and
former students.
According to Lovelock and Wright, direct involvement in service marketing requires customers to
take into consideration the quality of the appearance and social skills of service employees, in
addition to the technological capabilities of the staff. This is demonstrated by the manner in which
the offer is presented to the customer. Before beginning the process of developing a marketing
campaign, it is advised that the organisation be informed about the necessity of improving its
personnel. There is a correlation between the consumer's perception of the service and their
personal appearance, attitudes and behaviours. One of the most important factors that determines
the first impression that a student has of a management education institution is the kind of personal
connection that they have with other people while they are enrolled there.
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« Process
Processes are concerned with the manner in which a company performs its business and this is
particularly true for the administrative structure as a whole. The fundamental building blocks of
the marketing mix are the procedures, the procedure and the features of the operations that are
utilised in order to supply the service.
Management education institutions have a responsibility to ensure that students are familiar with
the concept in order for them to successfully comprehend the procedure of acquiring a service. In
the context of management education, the term "system™ refers to the ongoing operations of a
facility as well as specific activities that take place within the facility itself. These activities include
the management process, enrolment, education, studying, socialising and even sporting activities.
1.9 Management Education of B Schools in India
Getting a degree in administration training includes getting formal showing in the essentials and
practices of the board, as well as in different regions that are associated with the executives. It
covers a wide assortment of the executives schooling philosophies, ideas and subjects that are
intended to help directors in being more viable in their work. There are times when the executives
schooling puts an accentuation on specific capacities, for example, arranging, planning, general
capacities like correspondence and arranging, or self-awareness as administration and the capacity
to manage pressure, in addition to other things. It is presently totally important to have a central
handle of the crucial connections that exist between business, the climate and society in the present
dynamic and comprehensive market. The undertakings and commitments of business as a
worldwide power are developing more dire and complex and ideas connected with cultural risk
and supportability are acquiring perceived as crucial variables in corporate administration. This is
a positive improvement for the business world. Organizations require pioneers who are not only
equipped for progressing hierarchical objectives and meeting the legitimate and monetary
necessities of investors, however who are likewise ready to manage the more extensive effect and
capability of business as a decent overall power in the public eye. These pioneers should be both
capable and moral. With the help of business schooling, research, the board improvement projects
and the board preparing, scholastic establishments add to the most common way of embellishment
the mentalities and ways of behaving of organization leaders In the field of the executives training,
understudies are told to become powerful organization chiefs, supervisors, business visionaries
and college teachers in the field of business instruction. The executives instruction is a scholarly
discipline.
A doctoral certificate in administration schooling can prompt an assortment of profession open
doors, remembering those for the fields of counseling, scholastic deanship of business projects and
preparing master.
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Starting from the start of the board training, the essential spotlight has been on teaching and setting
up the up and coming age of organization pioneers. The investigation of the board rehearses shows
understudies how to construct the initiative abilities fundamental to deal with a gathering of
representatives from both a hypothetical and an information based point of view. This is achieved
by means of the comprehension of the executives rehearses. A huge part of the course material is
committed to the assessment and evaluation of groups, determined to acquire a comprehension of
the administrative position.

The capacity to adjust to changes in lawful issues, regulation and monetary and political patterns
is a fundamental expertise for people who work in administration schooling. There are various
instructive foundations situated in different districts of the world that have whole schools that are
committed to the board. Through the investigation of the executives instruction, understudies are
furnished with the abilities important to resuscitate bombing organizations, lay out new
organizations and advance their professions into the board jobs.

Individuals who have degrees in administration schooling much of the time track down work in
different fields, including private organizations, government offices, philanthropic associations,
instructive establishments, counseling firms, campaigning gatherings, etc. To give understudies an
exhaustive comprehension of the corporate world, the board training furnishes them with the
information and abilities important to deal with the four "Ms" of any association, which are cash,
material, man and machine successfully. The information on administration reasoning and ideas
that is gotten through proper review programs at colleges, inside through hands on preparing, or
remotely through classes is extremely critical; it is vital for the people who are independently
employed, business visionaries, leaders of nations, the richest individuals throughout everyday life
and, surprisingly, the most minimal degree of laborers. Likewise, sooner or later in their vocations,
people who have an abundance of mastery in their particular areas will require a comprehension
of this entire picture and subsequently, they will benefit from the executives training. It is feasible
for any association to endure negative side-effects assuming that its staff for the most part miss the
mark on capacity to oversee. The failure to make sound decisions, the disheartening of laborers,
diminished efficiency and diminished incomes are expected results of an absence of administrative
abilities. Hence, the board training is an exceptionally critical figure the development of any
association, as well as the advancement of the country overall. The field of the board training in
India is right now going through a time of disturbance and change.

1.10 Types of Management Courses of Business Schools in India

There are a wide range of kinds of the board courses that are accessible in India. These courses are
grouped by their temperament, how much time that is important to finish them and different factors
that are pertinent to the executives. Full-time courses, parttime courses, distance learning and
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concentrated courses are the overall classes that make up the arrangement framework. There are
chances to procure a degree or a confirmation through the consummation of these courses.
There are an assortment of the executives courses accessible, remembering those for the fields of
retail the board, business the executives, lodging the executives, non-legislative association the
executives, wellbeing the board, occasion the board, the board being developed and preparing
organizations and medical clinic the executives, among others.
Moreover, the Administration Courses classification likewise incorporates the Schools and
Colleges that give courses in movement and the travel industry the board. Lone wolf of Business
Organization (BBA), Unhitched male of Business Studies (BBS), Single man of The board Studies
(BMS), Single man of Business The executives (BBM), Expert of Business Organization (MBA),
Bosses of The executives Studies (MMS) and other business-related degrees are among the most
sought-after administration courses in India.

« Bachelors in Business Administration (BBA)
Understudies who sign up for a Single guy of Business Organization (BBA) program are furnished
with a total undergrad training that is planned to furnish them with a strong handle of an assortment
of business undertakings. Various essential points are remembered for the course of study,
including the Basics of Bookkeeping, Business Regulation and Morals, Financial aspects,
Monetary and Advertising The executives, HR The board, The executives Data Frameworks,
Activities The board, Authoritative Way of behaving, Quantitative Procedures and Vital
Administration. Understudies obtain a far reaching comprehension of organization tasks through
the finishing of these courses, which set them up for administrative positions at the section level.
Likewise, the program gives understudies the valuable chance to have some expertise in various
regions, for example, bookkeeping, business, finance, land, human asset the executives, global
business, data innovation the board, plan the executives, promoting, tasks the executives,
coordinated factors and production network the board and flying administration. Understudies can
customize their schooling to more readily suit their singular work intrigues using these
specializations. By and large, the target of a Lone ranger of Business Organization degree is to
furnish understudies with the data and capacities essential for a wide assortment of positions in the
business world. This is achieved by putting equivalent accentuation on wide business standards
and particular skill.

» Bachelors in Business Management (BBM)
The Bachelor of Business Management (BBM) programme lays a primary emphasis on
developing students' managerial talents and nurturing a complete understanding of management
principles. This is something that happens over the course of the programme. It is the overriding
objective of the degree programme to generate professionals who are well-rounded and capable of
applying their knowledge across a wide range of managerial difficulties in situations that are based

Volume 09 Issue 04 (October-December 2019) 41


http://www.ijesh.com/

International Journal of Engineering,
Science and Humanities

An international peer reviewed, refereed, open-access journal

Impact Factor: 6.5 www.ijesh.com ISSN: 2250-3552

in the real world. An integrated perspective on management is provided by the curriculum of a
Bachelor of Business Management (BBM) course, which is designed to cover a wide variety of
academic areas. Students delve into studies at the management level, examining a variety of areas
including, but not limited to, management information systems, operations management and
finance, amongst others. By taking such a comprehensive approach, the Bachelor of Business
Management (BBM) programme seeks to provide students with the knowledge and practical
abilities that are essential for navigating the complexity of management in a variety of
organisational settings. In the end, the program'’s objective is to develop graduates who are not
only capable of performing well academically but also have the ability to effectively use their
managerial experience in the ever-changing terrain of professional life.
« Bachelors in Management Studies (BMS)
The essential focal point of this class is on examinations that are scientific and sensible in nature.
Understudies can upgrade their scientific and coherent abilities, which are vital for working in
industry, with the help of this program. Promoting, finance, human asset the board, the executives
of administrations, the board of worldwide business and the travel industry the board and different
areas of study are accessible for understudies to spend significant time in. The subjects that are
contemplated incorporate, however are not restricted to, Representing Money and Expenses,
Modern Regulation, Business Regulation, PC Application in Business, Quantitative Techniques
for Business, Business Climate, Standards of The board, Creation The executives, Product - Import
Strategies, Administrative Financial matters, Econometrics, Global Money, etc. Nonetheless, the
subjects that are contemplated may change from one school to another and college to college.
« Bachelors in Business Studies (BBS)

There is a tremendous distinction between the Single man of Business Organization (BBA) degree
and the Unhitched male of Business The executives (BBM) course. The BBM course puts a bigger
accentuation on useful presentation as opposed to a simply scholarly review. This degree program
is planned to furnish understudies with an opportunity for growth that is two involved and zeroed
in on the prerequisites of the business. The educational plan of the Unhitched male of Business
The executives program contains an assortment of business courses with serious areas of strength
for an on genuine applications and modern practices, rather than the more hypothetical
methodology utilized by specific business programs. Understudies will be given experiences and
pragmatic abilities that might be straightforwardly utilized in proficient settings, which is the key
reason for the program. Taking this strategy is particularly useful for laying out areas of strength
for an of business ideas inside the people who are seeking to be entrepreneurs. With the Lone wolf
of Business The board certification, understudies have the amazing chance to work in significant
business trains like administration, bookkeeping, promoting and data frameworks. This enables
them to fit their schooling to their specific advantages and expert desires. The Lone ranger of
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Business The executives (BBM) program looks to foster alumni who are knowledgeable in
business hypotheses as well as capable at successfully applying them in pragmatic business
situations. This is achieved by mixing hypothetical information with down to earth, industry-
arranged learning.

« Masters in Business Management (MBA)

It is possible to divide a postgraduate degree in business administration into five distinct segments,
each of which offers a variety of possibilities to accommodate the various requirements and
circumstances of individuals. An immersive educational experience is provided by the full-time
Master of Business Administration programme, which normally lasts for four semesters. Students
have the opportunity to select their areas of concentration from a diverse range of topics, such as
Marketing, Finance, Human Resources, Operations and Logistics, Information Technology and
Systems, International Trade/Business, Consumer Behaviour, Risk Management and many more.
This all-encompassing approach guarantees that students will receive a well-rounded education in
a variety of business matters.

There are options available for people who are looking for flexibility, including online MBA,
distance learning MBA and part-time MBA programmes. Individuals who seek to balance their
study with existing career or personal commitments are the target audience for part-time master's
degree programmes in business administration. On the other hand, online MBA programmes and
distance learning MBA programmes make use of technology to make education accessible to
students who are located in remote areas or who would rather have the convenience of studying
from the comfort of their own homes. Individuals who are unable to pursue a full-time regular
course due to a variety of constraints are able to take advantage of the flexible schedule that these
forms of study allow.

The Executive Master of Business Administration (E-MBA) programme is designed specifically
for working people who have made the decision to temporarily take a break from their professions
in order to pursue an MBA degree in a more expedited manner. This programme acknowledges
the experience and skills of professionals by providing a curriculum that is both condensed and
thorough and it meets the specific demands and issues that individuals who are in the middle of
their careers need to solve. Professionals who are interested in accelerating their career
advancement and taking on leadership roles should consider enrolling in the Executive Master of
Business Administration programme. In general, the segmentation of postgraduate business
education demonstrates a dedication to supporting a wide variety of learning preferences and
professional trajectories.

1.11 Branding of Higher Education in B schools

Authors, scholars, entrepreneurs and prosperous financial specialists never become exhausted of
examining the expression "brand."” Various thoughts and strategies for thinking have been created
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about the subject of brands. For an essential definition, a brand can be any name, style, plan, term,
or picture that is utilized to distinguish a particular thing. A brand is a thought or picture of a
specific decent or administration that individuals relate to the name, logo, slogan, or fine art of the
business that made it. A brand is a personality that requests to customers. Among the few deals
with marking, Keller's 1998 definition stands apart as a work of art. As indicated by Keller, a brand
is an assortment of buyer held mental affiliations that improve the apparent worth of a decent or
administration. This idea focuses on the expansion in saw esteem that the brand brings; these
affiliations must be particular, powerful and good.

A name, term, plan, image, or some other trademark that recognizes one merchant's great or
administration from that of different venders is what the American Promoting Affiliation alludes
to as a brand. Brand name is the legitimate term for a brand. A brand might assign a solitary thing,
a gathering of related things, or each thing sold by that seller. Exchange named is the favored
expression while alluding to the organization all in all. Brands are compact advertising messages
that assist customers structure compelling close to home associations with them. A brand is
comprised of substantial parts with conspicuous portrayal, like logos, designs, varieties and
sounds, as well as elusive elements that are associated with its situating, character and particular
commitment. A brand is the insight that individuals have of your business or item. It separates
itself from contending things by involving its own character to make apparent incentive for
shoppers.

1.12 Components of Brand Administration

In marketing, branding is both an art and a foundational component. In the absence of brands,
individuals would be analogous to fish that are deprived of water. Brands are distinct in a variety
of ways due to the fact that they are characterised by a huge degree of complexity. This complexity
is the consequence of the service qualities of the merchants as well as the plurality of the brand
attributes.

The seven primary components of brand management are depicted schematically in the following
diagram.

% Brand Equity

The expression "brand value™ alludes to the worth premium that an enterprise creates from an item
that has a name that is effectively conspicuous in contrast with an overall partner. It is workable
for organizations to expand brand value for their items by guaranteeing that they are critical,
effectively conspicuous and superb with regards to quality and reliability. Furthermore, mass
advertising efforts add to the improvement of brand value. The client insight, the impacts, whether
they are positive or terrible and the worth that is an outcome are the three central parts that make
up brand value. The impression of a customer, which incorporates both their insight and their
involvement in a brand and its items, is the essential element that adds to the production of brand
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value. There is a reasonable connection between's the discernment that a specific client bunch has
about a brand and the ramifications that are in either a good or negative bearing. If the brand value
is great, the association, its items and its financials can possibly produce some benefit.
Interestingly, the opposite is valid assuming the value of the brand is negative. To wrap things up,
these outcomes can possibly change into either substantial or theoretical worth. Expecting that the
impact is good, the substantial worth is acknowledged as an increase in cash or benefits, while the
meager worth is accomplished through showcasing as mindfulness or favourability. It follows that
the worth, whether it be genuine or immaterial, will be negative assuming the effects are negative.
% Brand Awareness
One definition of brand awareness is the degree to which consumers are aware of the presence
and availability of a certain product or service offered by a particular firm. One of the most
important aspects in the process of promoting a product is to raise awareness of the brand.
When it comes to releasing new products and services, brand recognition is of the utmost
importance. It is also essential for a company to separate similar products and services from
those offered by its competitors. It is more likely that a product or service will generate larger
sales if it maintains a high level of brand awareness in comparison to its competitors. The
concept of brand awareness encompasses both the recognition and recall of the brand.
Customers can recognize past information on a brand when they are posed inquiries about that
specific brand or when they are shown that particular brand. All in all, buyers can clearly isolate
the brand as having been seen or heard before. This limit is alluded to as "acknowledgment."
The idea of "Review" alludes to the probability of a purchaser to review a specific brand from
his memory when given the item class or class. Expanding brand mindfulness is a pivotal move
toward the most common way of developing brand value. It utilizes various notable creators.
There are various roads of advancement that might be utilized to make memorability. A portion
of these incorporate promoting, verbal exchange openness, the utilization of web-based
entertainment stages like online journals, sponsorships and sending off occasions the
foundation of a dependable brand picture, trademarks and slogans is fundamental. Also, the
message addressing the brand that will be conveyed should be consistent. The improvement of
a solid memorability prompts a development in business and a critical piece of the market. It
is feasible to consider brand mindfulness the interaction by which buyers become mindful of
and acquainted with a specific brand, as well as perceive that sort of brand. The best strategy
for expanding brand mindfulness is to utilize both inner and outer showcasing systems. At the
point when there is a great deal of competition in a specific market, memorability can be
perhaps of the most significant resource that an organization can have.
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s Brand ldentity
The way in which customers should perceive a firm is referred to as the brand identity of that
individual organisation.
The components of the brand, which include the name, logo, tone, tagline and typeface, are formed
by the firm in order to reflect the value that the company is attempting to provide to the market
and to appeal to its customers. Through the development of a value proposition that will include
benefits that are either functional, emotive, or self-expressive, brand identity should be able to
establish a relationship between the brand and the customer. A core identity and an extensive
identity are the two components that make up a brand's identity. The core identity of a brand is a
representation of the long-lasting essence of the brand. At the same time, it is necessary for the
success of the brand as well as its significance. It represents the motivating factors that led to the
establishment of the brand in the first place. As the brand expands into new markets and goods, it
maintains the relationships that are unquestionably going to remain the same across the board.
While the aspects of the broad identity are more susceptible to change, the basics of the core
identity continue to be more resistant to change. On the other hand, the fundamental identity is
something that will never change, even when the brand stance or communication techniques may
shift over time. It is typically the first word that people who are behind the brand may say in
response to a question about what the brand stands for:

» Nike: Shoe Company (Tagline Just Do It”)

» Apple: Electronic Company (“Tagline: Think Different”)
% Brand Name
A brand name is related with an assortment of human characteristics known as its image character.
A brand's character is something that shoppers can relate to; an effective brand expands its image
value by having a common arrangement of traits that enticement for a specific market section.
Along with its commonsense benefits, a brand likewise gains this character, which is a subjective
worth add. A partnership or association can involve brand character as a structure to impact how
purchasers see its merchandise, administrations, or mission. An organization's image character
plans to incite great ways of behaving that are beneficial to the organization by bringing out a close
to home reaction in a specific purchaser fragment. There exist five essential classes of brand
character, specifically: abundance, validness, strength, expertise and refinement. A brand's
probability of being bought increments on the off chance that the client finds the character of the
brand engaging. Coming up next are a few instances of qualities for the numerous sorts of brand
character. Bliss is equivalent to being lighthearted, energetic and naive. A demeanor towards
family values, mindfulness and benevolence are qualities that characterize earnestness. Being
viewed as tough means being unpleasant, extreme, outdoorsy and in great shape. Buyers view skill
as fruitful, achieved and compelling, credits that are underscored by initiative.
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At last, complexity provides a brand with a demeanor of refinement, distinction and sometimes
even misrepresentation. Earnestness, for example, is the brand character picked by Bird. This
empowers the business to attract female clients. The Allen Solley brand addresses an individual's
character and assists them with standing apart from the group. Infosys is an image of uniqueness,
worth and information.

% Brand Image

The current discernment that buyers have of a brand is alluded to as the brand's picture. It is feasible
to characterize it as a particular assortment of affiliations that are available in the cerebrums of the
objective clients. It is a portrayal of what the brand represents right now. An assortment of
convictions that are held with respect to a specific brand. To put it compactly, it is just the insight
that clients have with respect to the item. The manner by which a specific brand is situated in the
market is alluded to as its situating. Besides the fact that a brand pictures send a calculated picture,
however it likewise conveys a close to home worth. An organization's image picture is just the
character of the organization. The term alludes to the aggregation of contact and perception made
by people who are not partnered with an association. All people ought to be made mindful of the
association's central goal and vision through this. The main parts of a positive brand picture are a
particular logo that precisely mirrors the association's picture, a slogan that gives a brief portrayal
of the association's business and a brand identifier that upholds the association's fundamental
beliefs. The complete impression that is created in the personalities of buyers because of the
sources is all known as the brand picture. There are a wide range of affiliations that purchasers
structure with the brand. These affiliations add to the development of the brand picture. The inborn
insights that clients have about a brand act as the establishment for the development of a picture
that is related with that brand. Accepting Volvo for instance, the brand is known for its
dependability, while VVolvo is known for its wellbeing. The idea that follows from brand picture is
that the purchaser isn't just buying the item or administration, yet in addition the picture that is
associated with that item or administration. For a brand to find success, its picture should be
positive, exceptional and prompt. Improving the picture of a brand can be achieved using brand
correspondences like publicizing, bundling, verbal exchange showcasing and different other type
of special instruments. The item's character is created and conveyed through the brand picture in
an unmistakable methodology that is particular from the introduction of its opponent. The
customers' brains are loaded up with various affiliations that make up the brand picture, including
characteristics, advantages and those affiliations. "Brand"

The clients' useful and mental connections with the brand are alluded to as the characteristics of
the brand of the client. Both specific and theoretical structures are conceivable. One reason for
making the purchasing choice is a result of the advantages. Among the advantages, there are three
classifications: There are three sorts of benefits: useful advantages, profound advantages and
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judicious advantages or backing. Utilitarian advantages allude to what you show improvement
over others, profound advantages to how you affect me better than others and judicious ones to
why | trust you more than others. The purchasers' general assessment of a brand is alluded to as
the brand's credits. The picture of the brand isn't something that should be made; rather, something
is shaped naturally. The allure of the things, their usability, their usefulness, their acclaim and their
all out esteem together make up the brand picture. Picture of the brand is really satisfied of the
brand. The customers are getting the item, yet they are additionally buying the picture of the ware.
At the point when customers make a buy, they give both goal and mental information that adds to
the brand picture of the merchandise.
Having a positive brand picture implies blowing away what the clients expect. Further developing
an association's image worth and notoriety can be achieved by developing a positive picture for
the brand.
% Brand Value
There is more to a company's brand value than the goods or services it sells; it is also the values
that the firm upholds and how it is regarded by consumers. When attempting to define brand value,
it is helpful to consider the value of a brand from the perspective of its customers. This is because,
ultimately, it is the consumers' opinions that are the most important. The value of a brand is greatly
sought after; every company and brand strives to be regarded as valuable. On the other hand, it is
not always easy to define the phrase, let alone ascertain its value. However, before we can move
on to discussing the significance of the value of a brand and the methods by which it may be
measured, we must first establish one thing: what precisely is the value of a brand?
In essence, it relates to the value that people consider your brand to possess. The frequency with
which customers choose your brand above those of your competitors, the amount of additional
money they are willing to spend for your goods and services and the manner in which they
remember, interact with and relate to your brand are all important factors. In addition to their
expectations and their loyalty as customers, it is also a brand experience, an impression, a
reputation and a connection.
However, despite the lengthy list of intangible assets we've just discussed, consumers also identify
the worth of a brand with certain tangible assets, which can also be utilised as measures to
determine value:

+ trademarks, taglines, logos and fonts.

+ digital and artistic resources.

» Marketing and advertising tactics.

 retaining customers.

« levels of social media participation.
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% Brand Recognition

The capacity of a buyer to perceive a firm through visual or hear-able pieces of information, as a
logo or jingle, without essentially knowing the name of the organization is implied by the
expression "memorability.” Memorability is a urgent instrument for reaching likely clients since it
addresses what the firm can give them. This makes it an essential device for contacting expected
clients. Building customer dedication, expanding deals and separating your image from that of
your rivals are potential results that might be accomplished by figuring out how to produce and
further develop memorability.

Memorability is a showcasing idea that alludes to how well a shopper can accurately distinguish a
particular brand. It very well may be accomplished through tangible signals like logos, jingles,
slogans, or bundling. Memorability ordinarily follows brand mindfulness, which alludes to buyers'
earlier information on the brand. Organizations can change over brand mindfulness into
memorability through continued publicizing or successful advertising efforts. Making a brand vital
IS urgent in the promoting system as it acquaints expected clients with the organization's items or
administrations. Solid memorability can further develop buyer trust, support client experience and
increment income. Shoppers trust brands they perceive more than those they don't and the more
comfortable a purchaser is with the brand, the more probable they are to make buys and stay
steadfast clients. Moreover, solid memorability can assist organizations with helping deals and
increment income.

% Brand Loyalty

A customer's commitment to a particular brand or product, as well as their propensity to make
subsequent purchases, is what we mean when we talk about brand loyalty. Additionally, it
encompasses the good sentiments and feelings that customers have in relation to a firm and the
word-of-mouth promotion that it receives. The owners of businesses use their resources for
marketing and customer service in order to provide the greatest possible experience for their
customers. By doing so, they make an effort to cultivate brand loyalty with regard to a particular
product or service and to keep maintaining positive interactions with customers. Those customers
who are devoted to a single brand will purchase from that brand without even considering
purchasing from other brands. The items that they require can be purchased by them even at a
higher price.

Because there are hundreds of options accessible to customers, both online and offline, your
business needs to be the greatest option for them in order to be successful. In the event that
everything goes according to plan, brand loyalty enables a firm to expand its client base and
encourages customers to send their friends to the company. Through the use of brand loyalty,
businesses are able to create emotional ties with their customers and provide them with
individualised incentives. Because trust is the foundation upon which everything else is built,
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businesses spend years cultivating their reputations in order to convince customers to choose them
because of their credibility, quality and innovativeness. If a firm wants to be successful and
efficient over the long run, brand loyalty is absolutely necessary. When business owners work to
strengthen their customers' loyalty to their brand, they have the opportunity to enhance their
consistent earnings, decrease their expenses and improve their sales volume as well as the number
of customers who make repeat purchases.

LITERATURE REVIEW

Nigavekar, A., (2003): The study that was carried out in the past had a complete emphasis on
education in India. It threw light on a variety of areas and proposed specific recommendations to
address concerns that were relevant to the study. The interdependence of accessibility and quality
upgrades in the educational system was emphasised and it was suggested that both aspects should
be regarded vital to the growth of education. It was also suggested that an excessive emphasis on
either feature at the expense of the other could be counterproductive.

It has been agreed that the education system needs to grow in terms of the number of students it
serves; nevertheless, it has been claimed that this expansion must occur concurrently with an
improvement in the quality of education. It was acknowledged in the study that there is a pressing
need to address the certification approval process of the National Assessment and Accreditation
Council (NAAC) and the purpose of the study was to explore methods and concepts that could
speed up this process.

The requirement for a balanced approach during the process of reworking syllabi and course
content was one of the most important aspects that was brought to light by the study. In order to
emphasize the significance of a holistic education that provides students with both information and
the ability to use that knowledge in real-world situations, the advice was to combine an optimum
blend of theoretical and practical approaches to skill learning.

The study found that the most prominent strategy for increasing the quality of higher education is
the growing use of audiovisual technology and the Internet. This finding is very noteworthy. This
highlighted the relevance of bringing technology into the learning process and modernizing the
approaches that are used to provide classroom instruction. In order to create a more engaging and
productive teaching environment that is in line with the present demands of the education
landscape, the incorporation of audiovisual technologies and the Internet was regarded as a
revolutionary step that might be taken. For the purpose of providing a thorough view on the issues
and opportunities that are present in the Indian education system, the previous study was
conducted. It highlighted the transformative potential of audiovisual technology and the Internet
in improving the quality of higher education, argued for a balanced approach in the construction
of curricula and emphasized the interconnection of accessibility and quality in higher education.
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Jennifer Merritt (2003): The issue of management education is not a matter of design but a global
concern. It is based on the assumption that no one with no previous management experience can
be trusted, leading to a distorted perception of management. The article presents the belief that any
individual can do anything, only provided they have been through a training program. Business
schools, formed in the 1950s, are built on functional organizational structures and interdisciplinary
studies of business, economics, psychology and mathematics. They focus on research and believe
that company-mandated management education should be given exclusively to managers provided
by their employers.

The author believes that management educational institutions should include individuals who are
trying to enhance their position and not just those who are already in poverty. New graduates
should learn from their own experiences and contribute their own experiences to learning. The
faculty should introduce concepts, ideas and diverse approaches for tasks, cases and procedures,
while students should contribute their own experiences.

The author believes that business schools have been terrible failures in what they have done, as
many students have been successful due to their intelligence and self-discovery. Innovation is now
an issue in business schools and the more prominent the institution, the more conservative it is.
This highlights the need for more inclusive and effective management education.

Gosling, Jonathan & Mintzberg, (2004): The issue of management education is not a matter of
design but a global concern. It is based on the assumption that no one with no previous
management experience can be trusted, leading to a distorted perception of management. The
article presents the belief that any individual can do anything, only provided they have been
through a training program. Business schools, formed in the 1950s, are built on functional
organizational structures and interdisciplinary studies of business, economics, psychology and
mathematics. They focus on research and believe that company-mandated management education
should be given exclusively to managers provided by their employers.

The author believes that management educational institutions should include individuals who are
trying to enhance their position and not just those who are already in poverty. New graduates
should learn from their own experiences and contribute their own experiences to learning. The
faculty should introduce concepts, ideas and diverse approaches for tasks, cases and procedures,
while students should contribute their own experiences.

The author believes that business schools have been terrible failures in what they have done, as
many students have been successful due to their intelligence and self-discovery. Innovation is now
an issue in business schools and the more prominent the institution, the more conservative it is.
This highlights the need for more inclusive and effective management education.

Prosenjit Dutta, (2004): The Cosmode - BW survey highlights the importance of faculty, research
and consultancy in distinguishing the best from the rest. The top-15 schools in the list were
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significantly ahead of the second rung on these parameters. However, just scoring well in these
areas does not guarantee a place in the top fifteen. Two schools, Department of Management
Studies, IIT Kanpur and Regional College of Management, Bhubaneswar, lost out in the overall
rankings due to poor scores in networking, placement, infrastructure and admission and delivery.
The 2004 list also revealed a dichotomy in the top-10 list. Older schools like 1IM-A, 1IM-C, IIM-
B and XLRI Jamshedpur produced the most doctorates, while MDI, Gurgaon, produced none but
was way ahead of its peers in terms of the strength and qualifications of its full-time faculty. 1IM-
B, MDI Gurgaon and IIFT Delhi were aggressive net-workers, while 1IMs were ahead in
international companies recruiting from them. In the realm of placement, the three 1IMs were ahead
of everyone else in terms of international companies recruiting from them, with XLRI having the
highest mean domestic salaries and MDI scoring high on industry interface. Moving away from
the top-10 list, the most noticeable trend was the urge to specialize. Few schools were content to
be seen as all-purpose business schools anymore. Some schools, such as XLRI Jamshedpur for
HRD, IRMA for rural and social management, NITIE for top-class engineer-managers and IIFT
for international trade, were positioning themselves as institutes that were especially equipped to
teach specific disciplines. The rise of ‘'volume' players, such as ICFAI and Rai, was another
important trend. These schools wanted to be known as institutions that produced large numbers of
business graduates of a certain minimum standard. Dutta's argument suggests that being good in
just three areas - faculty, research and consultancy - does not guarantee a place in the top fifteen.
Business schools need to focus on all relevant aspects of management education to ensure their
output or students graduating or post-graduating from these schools have a well-rounded CV.
Dharni P Sinha, (2004): Management education in India faces challenges due to the government's
authorization of 953 Business Schools, many of which are mere street-corner teaching shops. This
growth has led to a shortage of qualified teachers in management and has made it difficult for B-
Schools to promote research, establish a global quality assurance and accreditation system and
upgrade those that were previously an excuse of business schools. Quality assurance is crucial in
management education and the Association of Management Development Institutions in South
Asia (AMDISA) has been working on designing and implementing a South Asian Quality
Assurance System, aided by the European Foundation of Management Development (EFMD) and
AACSB International.

The role of management consultants and business school faculty in pushing knowledge growth is
significant, but they often push for corporate issue resolution. Most B-School faculties in India are
lecturers or disseminators of management know-how, but their understanding of management
techniques is minimal. To fill this vacuum, B-Schools need a platform and management
development programs to provide opportunities for their professors to practice. Major firms like
ONGC, SAIL, Coal India, Indian Qil, ITC, Hindustan Lever and Crompton Greaves have created
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specialized management development centers that are now primed to become corporate colleges.
It is critical that B-Schools not only conduct research and consultancy and present executive
education programs but also demonstrate their capabilities as integrated B-Schools. In socialistic
India, there is a need to distribute mediocrity among B-Schools, as India has always provided room
for innovations and entrepreneurships, leading to some of the best global schools like 1IMs and the
Indian School of Business in Hyderabad. The author argues that the propensity of AICTE to
authorize these street-corner teaching shops is regrettable, as individuals like C.K. Prahlad and
Sumantra Ghoshal have demonstrated their efforts to contribute to the advancement of business
education. The unbridged gap between basic and applied research in Indian business schools may
have hastened the arrival of corporate management development centres.

Pfeffer, Jeffrey & Fong, Christina T, (2004): Within the scope of their investigation that was
carried out in the year 2004, Jeffrey Pfeffer and Christina T. Fong undertook an exhaustive
investigation of business schools in the United States, with a particular emphasis on master's
degree in business administration (MBA) programmes. According to the results of their research,
business schools in the United States were doing very well at the time, notably in the field of
master's degree in business administration instruction. This achievement had a significant impact,
as several educational institutions all over the world attempted to model their own educational
systems after the United States' educational system, perceiving it as a model for their own growth.
According to the findings of the study, the capacity of business schools in the United States to
provide students with a value proposition that places an emphasis on career growth and income
increases is a significant factor that contributes to the attractiveness of MBA programmes. On the
other hand, the study also brought to light the difficulties that are encountered by business schools
in the United States.

A significant number of these difficulties were brought about by the natural emphasis placed on a
student value proposition that was centred on career advancement, rather than seeking a business
school for the purpose of pursuing an interest in business or a dedication to service. Business
schools in the United States faced considerable challenges as a result of the conflict that existed
between the pragmatic, career-oriented approach and the broader, more altruistic standards. The
study not only shed light on the strengths that made business schools in the United States
significant on a worldwide scale, but it also highlighted the complex and numerous obstacles that
these schools faced in order to maintain their competitive edge and relevance in the field of
business education.

Bennis, Warren G.; O'Toole & James, (2005): In the article that was published in 2005, a
critical analysis was performed on the curriculum that is taught in business schools. The objectives
of the analysis were to uncover deficiencies that were believed to be contributing factors to a lack
of management skills among graduates. A critical viewpoint on the development of business
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education was presented in the essay, which suggested that business schools were moving in a path
that was not desired. There has been a shift in perception, according to the authors, despite the fact
that MBA programmes have traditionally been held in high respect in both the academic and public
sectors. In the past, Master of Business Administration (MBA) programmes were well regarded
for their rigorous academic curriculum and, more recently, for the attractive wage packages that
their graduates received. However, in recent years, concerns have arisen regarding the selective
nature of admissions and the growing intelligence of graduates. Particularly noteworthy was the
fact that the piece brought attention to the mounting criticism that business schools are receiving
for their inability to impart vital skills, their deficiencies in the training of future leaders and their
apparent failure to be able to inspire ethical behaviour.

This critique, which has been growing over the course of several decades, highlighted a key period
in which business schools were subjected to major scrutiny for their perceived weaknesses in
shaping graduates into effective leaders who are equipped with both practical abilities and a solid
ethical foundation. This essay made a contribution to the current discussion over the role that
business education plays and the effectiveness of such education in preparing persons for
leadership roles in a corporate environment that is always changing.

Rashesh Shah, (2005): emphasizes the importance of management education in the corporate
sector. While MBA degrees may not teach all essential aspects, some are out of reach due to
prevailing theories and must be learned through experience. Key issues include learning to think
fuzzily, as the real world is more chaotic and unpredictable, with revenues fluctuating wildly.
Management education should focus on non-linear thinking, as life is random and cause and effect
are not as apparent as in business school. In the real world, cause and effect are not as apparent as
in business school and lucky and chance play a role. This paradigm of education lacks
interconnection and cannot apply across departments. A competent manager must have a well-
rounded approach to accomplishing tasks. MBA programs should incorporate texts like Robert
Frost's poetry, Patanjali's Yoga Sutras, the Quran and the Bhagawath Gita. The real world is not
constituted of logical, rational individuals and different types of real-world systems function
differently from analytical and managerial models. A successful manager must recognize their
personal eccentricities and subordinates' periodic irrationalities. The phrase "fuzziness" is
something one cannot escape in the real world scenario and it is only when one has traveled along
with it that everything becomes clear. If management terminology can be used, this phenomenon
does not have a linear correlation throughout the actual world. Just the mixing of characteristics
can be useful, but sometimes irrational excitement can overpower logic and reason.

Vivek Kaul and Hasan Ahmed, (2005) The popularity of business school programs in India has
led to little progress in making people aware of the management of plagues. Despite the
establishment of the first Indian management institute over half a century ago, most Indian schools
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continue to use American textbooks for almost all subjects they teach. This lack of high-quality
Indian text materials exposes students to a more "American perspective” on management and fails
to appreciate the cultural background of India. The American model of management is
characterized by excessive bureaucracy, combativeness and rigidity, which could potentially result
in undesirable outcomes in a North American context. Many students, who have no past work
experience or very little prior work experience, believe whatever is given to them without question.
One reason for the difficulty in reforming the educational system in India is the inability to produce
even a few quality management textbooks over the past few decades.

A significant proportion of Indian business schools have been unsuccessful in recruiting qualified
instructors and the vast majority of teaching staff have no prior expertise in the field. They do not
make an effort to better understand the Indian business community by keeping themselves up to
date on all that is happening in that sector. While speaking in class, they appear to have no belief
in their words and are unable to provide relevant examples to the topic at hand. The most talented
individuals in India do not have the opportunity to enter the world of academia. There has been a
recent uptick in the number of students and recent graduates interested in pursuing further
education or working in different countries. However, faculty members do not remain in their
positions for an extended period of time in most institutions, including B-grade institutes. Visiting
faculty members form the majority of the teaching staff of business schools, who are paid on an
hourly basis and teach at multiple institutions simultaneously. The average lifespan of persons is
a significant factor that inhibits both the teaching process and the learning processes that pupils go
through.

Business schools often focus on functions such as marketing, finance, human resource
management and operations, but some schools incorporate an integrated approach to management
education. This approach covers everything from curriculum creation to research, creating a
fractured view of management due to the extensive coverage of generic strategies. Students often
have a negative attitude towards classes covering organizational behavior, company ethics and
human resource management, believing they are a place to dump jargon. In behavioral sciences,
there is a lack of consistency in beliefs regarding the concerns of CEOs and HR professionals.
Concerns have been raised about social skills and attitudes, with students having lower tendencies
to retain information than other disciplines. This makes it crucial for students to acquire knowledge
and abilities that are of utmost significance to multinational organizations. When entering the
workforce, students may bring a mentality of inconsistent claims, as businesses often adopt
different courses of action in business settings. This can lead to inconsistent claims from
corporations. Additionally, students are generally considered to possess a lower level of "soft
skills" (talents that make it easier to establish human connections) compared to others. The
"commoditization of management education in India has significantly impacted the landscape of
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management education. The management education system in India has been a government-
regulated enterprise for most of its first three decades, with no rivalry or profit-driven competition.
However, the liberalization of the Indian economy in the late 1980s and early 1990s led to a
significant rise in demand for management education across the country. The nation's most
prestigious business schools have decided to preserve their reputations rather than rapidly
expanding to meet the demand for their services, leading to the proliferation of business schools
across the nation.

The National Knowledge Commission NKC, (2005): highlighting and recommending some of
the areas to be taken into consideration for quality management education’ is a phrase that was
established by the Prime Minister of India in 2005. It provides a list of specific aspects that are
required to be taken into account for quality management education.

« Itis recommended that an effort be made to identify and address the restrictions, problems
and problems that are associated with the curriculum. Simplifying teaching, infrastructure,
administration and accessibility are all items that should be prioritised.

» There should be procedures that are made available for the purpose of strengthening
education and research in the administration of public systems (including state
governments and municipal governments), regulatory frameworks and public policy that
are as basic as is practicable.

e For the purpose of recruiting and retaining qualified faculty members, it is necessary to
develop a number of different strategies.

» A variety of approaches that were adopted in order to carry on and assist the research that
is being conducted in management education.

e A higher degree of autonomy should be provided to institutions and they should be held
accountable.

» In the context of society as a whole, it is important to take into consideration the
development of more creative methods for raising the bar and improving the quality of
management education.

B. Bowonder and S.L. Rao, (2005): The management education business on a global scale is
experiencing tremendous competition. By combining theory and practice through thorough study,
the most prestigious educational institutions in the United States have been able to maintain their
academic position. Developing the ideas and concepts that will be included in management
education, as well as addressing them in an efficient manner, should be the primary focuses of
management education. Education in management should be designed to be relevant to the
environment of India. The teaching process must revolve around the items that need to be taught
(what must be taught) and the delivery method (how it must be taught) in order to be effective.
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Due to the fact that management education is focused on work practices, it is imperative that there
be a component of workplace training included in management education.

While emotion, sentiment, familial feeling and even superstition are not considered to be part of
the definition of professional management, rationality and objectivity are required for it to be
considered professional. In all respect, the researchers are absolutely accurate in their assertion
that training for Indian management had to be adapted to the environment of India. A significant
number of those in positions of authority will be required to take a number of preventative
measures in order for management education in India to continue to develop. As an alternative, for
instance, it is important for both students and teachers to take into consideration the ways in which
Indian experiences were portrayed in the classroom. It goes without saying that resources are
necessary in order to put this kind of preventative step into action and as a consequence, the actions
of the government are required to be taken.

Nicolescu, L., (2009): On the other hand, there are environmental shifts that are unavoidable and
gradual, such as "privatisation, diversification, decentralisation, internationalisation and greater
competition in higher education,” which are aspects that every nation is required to address. The
primary focus of this research project is to investigate the feasibility of applying marketing ideas
to the field of higher education. A brief examination of some of the most prominent marketing
principles is presented at the beginning of this study. Following that, the primary objective of this
investigation is to provide an overview of how these concepts could be usefully applied to the
education sector.

As a result of the discussion regarding the particulars of their application, it has been determined
that their limits and scope have been outlined in a clear manner. In addition, the findings of this
research reveal which marketing concepts are now widely used in higher education and which
concepts will require more development in the future. Using the basis of the marketing concept as
a point of departure, the researcher begins by addressing the extent to which marketing concepts
can be applied to higher education. The researcher will begin by stating that marketing is a system
that is designed to fulfil the needs and desires of customers. In the beginning of the study, a brief
discussion is given on marketing strategies and concepts, such as how they are utilised in the
business world. Following this, the study addresses how these aspects can be utilised in higher
education. This section will explore some of the most popular marketing concepts and strategies
in order to evaluate the many ways in which various marketing ideas relate to the higher education
sector. This conclusion is based on the most recent research that has been conducted.

Kumar, Sanjeev & Dash, Manoj, (2011): During the course of the research that was carried out
in 2011, the researchers investigated the exclusive character of management training. It was
observed that management training frequently drew young people who were motivated by the
anticipated outcomes connected with such training, which contributed to the perception that it was
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relatively exclusive. A large increase in the number of establishments that provide management
training, which are sometimes referred to as business schools, was brought to light by the research
that investigated the landscape of educational technology improvement in India. The purpose of
the study was to evaluate the current level of management training in India at that time, taking into
consideration the economic difficulties that were occurring in the United States as well as the
infamous Satyam fraud that occurred in India. It was decided to conduct an investigation on the
prevalent patterns in management training, with the primary objective being to gain an awareness
of the implications that such training has on both the market and individuals.

During the course of the research, the increasing concerns that are associated with management
education were investigated and new opportunities for board instruction in India were revealed.
This entailed taking into account newly developing difficulties as well as conducting an
examination of possibly different courses and strategies. Particularly noteworthy is the fact that
the research filled a glaring void in the previously published literature, thereby offering insightful
information to individuals who are looking for knowledge on this particular facet of the world.
Through the provision of an all-encompassing analysis of management training in India, the
research made a significant contribution to a deeper comprehension of the dynamics, difficulties
and opportunities that are present within this exceptionally important educational sector.

Farrell, G.M., (2012): The statement asserts that opportunities to make education more accessible
and to improve the quality of the learning experience are appealing to both students and teachers.
He goes on to explain that the amount of effort and hard work that leaders of ODL institutions put
into marketing and branding both the institutions themselves as well as the programmes and
services that they provide is directly proportional to the degree to which these prospects are
realised. For example, the researcher explains that branding and marketing are two distinct
activities, but that they are tightly connected to one another. On account of the fact that many
educational institutions fail to appropriately place attention on both processes, the education
market continues to be underdeveloped.

According to research, students have typically been drawn to academic institutions through a
variety of advertising channels, including college directories and promotional materials, in
addition to advertisements that have been put in the public media. In addition to the primary
arguments that are found in relationship marketing, there are a multitude of strategies that an
institution employs in order to cultivate long-term relationships that are founded on trust and
loyalty. These strategies are specific to each organisation and help differentiate the organisation
and its programmes from those of competitors. According to the findings of this study, a
relationship marketing strategy is a tool that provides an institution with information regarding the
educational and non-academic needs of its current and prospective students as well as other
stakeholders. This information enables the institution to develop programmes and services that
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consistently meet those needs in an effective and efficient manner over the course of time. A
concept that is defined as unconventional marketing places an emphasis on obtaining the student
in education rather than enhancing their ability to progress and succeed. This concept is similar to
a combination of the traditional transactional marketing concept and taking into consideration the
path towards and maintaining students in education.

Pandey, Dr. Akhilesh, (2012): For the purpose of achieving the highest possible level of
competence in the development of business managers and leaders, the work that was carried out
in 2012 placed a significant emphasis on the importance of effectively integrating academic theory
with real business experience. The argument was made that business education ought to be based
on actual or simulated scenarios, supported by compelling case studies, excellent training, the most
recent information technology infrastructure and current communication equipment in classrooms
that are well prepared. According to the findings of the study, the cornerstone of business education
was built on the seamless integration of theoretical knowledge and hands-on experience, which
was made possible by cutting-edge technology and instructional support.

In the review, it was argued that a strong educational infrastructure is essential, as it will serve as
the foundation for a resilient superstructure in the future. Specifically, the argument that was
presented was in favour of a holistic approach, which would involve the harmonious assembly of
diverse components of business education. It was emphasised that the successful delivery of the
education to all stakeholders would be contingent on the meticulous integration of these
components. The I-S model was presented as a conceptual framework with the intention of
addressing the ongoing conflict that arises from the conflicting goals of preserving the quality of
education and ensuring employment opportunities for those who are responsible for determining
the course of businesses. The purpose of this approach was to provide a deliberate and balanced
view on the dual goals of quality and employment and it was presented as a solution to the problem
of navigating the shifting environment of business education.

K, Sridhar (2015): Historically, there has been a tendency to express a very pessimistic viewpoint
regarding the current status of managerial education, which has presented a gloomy view of the
current state of the field. This perspective was linked to the aftermath of the liberalisation process
that was launched in India in 1991. This process considerably enhanced the sector and increased
the demand for managers who had a high level of education. As a consequence of this, there was
a significant increase in the number of business schools that were established all over India, notably
on the eastern and western banks of the country.

The growth of business schools, on the other hand, did not necessarily correlate with an
improvement in quality; rather, there was a distinct drop in the level of management. In addition,
there was a restricted demand for high management roles, which contributed to this downturn and
made the employment market difficult for management graduates. In order to shed light on the

Volume 09 Issue 04 (October-December 2019) 59


http://www.ijesh.com/

International Journal of Engineering,
Science and Humanities

An international peer reviewed, refereed, open-access journal

Impact Factor: 6.5 www.ijesh.com ISSN: 2250-3552

imbalance that exists between the amount of business schools and the quality of those schools,
extensive research was conducted on the historical context and contemporary issues that are
present in the field of management education. In response to these issues, suggestions were offered
with the intention of improving the quality of management education. In the end, the goal was to
advocate for measures that would encourage a higher number of students to seek degrees in this
profession. Therefore, the paper offered a detailed analysis of the problems that are affecting
managerial education in India. It also proposed viable remedies to solve the quality concerns and
encourage increased interest among students who are considering enrolling in the programme.
Khatun, Ayesha & Dar, Sajad (2019): An investigation of the historical trajectory of
management education in India was carried out in the past, with the purpose of highlighting the
exponential growth of the field prior to its foundation in the late 1950s. In the middle of the 1960s,
India had already established itself as a global leader in the field of management education. At that
time, India was the second-largest country in terms of the number of business schools that were
located all over the world. Although the growth of business schools in India has led to an increase
in the level of rivalry among these schools, it has also resulted in the emergence of both
contemporary challenges and good advances. The general quality of management education in the
country improved as a result of this expansion, which was one of the beneficial effects. Despite
the enormous increase in the number of business schools, there was a tendency to disregard the
quality component, according to the findings of a study that was carried out to evaluate the current
state of affairs.

The report highlighted the fact that business schools in India were struggling with substantial
difficulties and challenges, which required effective solutions to be implemented. The research
revealed an unusual discovery, which was that there is a strong association between the amount of
industrialization in India and the distribution of business schools among the various states and
zones in the country. The complicated relationship that exists between the geographical dispersion
of educational institutions and the industrial landscape was brought to light by this connection. A
nuanced perspective on the complex dynamics of management education in India was presented
by the study. While noting the positive influence of expansion, the study also addressed the
significant issues that business schools have in sustaining and improving the quality of education.
Umashankar Venkatesh (2001): The year 2001 saw the introduction of a viewpoint that
advocated for a change in the way that education programmes are perceived. This viewpoint
stressed the importance of considering education programmes as services that need to be
strategically marketed in accordance with the principles of service marketing. Points-of-
Marketing, Service Encounter and Moments-of-Truth were some of the names that were proposed
throughout the conceptual dispute. These terms were derived from a number of authors who had
written about these topics in the past. Throughout the course of the conversation, it was assumed
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that these terms were defined in a manner that was consistent across a variety of sources and that
they displayed comparable overlaps.

The study not only provided an explanation of the methods that are currently in place, but it also
went into depth about the historical aspects of managing and marketing higher education
programmes in India. This served as a thorough basis for the conversation that followed. In order
to shed light on the service contacts that take place during the pre-choice phase of the customer,
which is the phase that occurs immediately before the consumer decides to enrol in a study
programme, the research was conducted here. During the presentation of the findings, the emphasis
was placed on the components that are essential for the effective management of these encounters.
These components include issues such as responsibility, attitude, the physical environment and
communication regarding procedures. As a result, this research not only made a contribution to a
conceptual understanding of marketing education as a service, but it also offered practical insights
into the management of the complex interactions that are involved in the decision-making process
for prospective students.

Ivy, (2001): The mission of the organisation Ivy, which is to provide assistance to higher education
institutions (HEIs) in South Africa and the United Kingdom, was first articulated in the year 2001.
In order to accomplish its goals, the organisation placed a significant amount of attention on
marketing efforts. The primary purpose of the organisation was to promote educational institutions
in these two countries. It was emphasised how important branding and positioning are for higher
education institutions (HEISs), with a particular focus on a study that investigated how these
institutions projected their image for the purpose of student recruitment in several countries,
including the United Kingdom and South Africa. Across all higher education institutions, the
organisation carried out a comprehensive survey, which consisted of distributing questionnaires to
marketing, public relations and admissions personnel. The results of this survey revealed 27
distinct marketing strategies.

For the purpose of conducting an analysis of the data, a mapping tool known as correspondence
analysis was utilised. This tool revealed the manner in which particular variables appeared in one
diagram in comparison to other configurations in another diagram. Following that, the research
proceeded to examine higher education institutions (HEIS) in South Africa and the United
Kingdom and it was concluded that the findings proved the advantages of employing
correspondence analysis when analysing the placement of HEIs. This research not only shed light
on the marketing methods that are utilised by educational institutions, but it also demonstrated the
efficacy of correspondence analysis as a valuable tool for analysing and comparing the placement
of higher education schools in various regions.

Gomes and Murphy (2003): In 2003, a comprehensive study was carried out with the purpose of
investigating the role that the internet plays in enhancing educational opportunities for students.
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The study focused specifically on the utilisation of the internet for information search, decision-
making processes and the implementation of internet e-business practices within educational
institutions. The research approach consisted of nine in-person interviews with marketing
professionals from Australian educational institutions, as well as two surveys that were directed
towards students from other countries.

The major objective was to conduct research into the extent to which the internet was utilised in
the marketing of international education and the manner in which it was utilised. The results of the
study demonstrated that overseas students have a substantial dependence on the internet, which is
evidence that the internet plays an essential role in their educational journey. The results of the
surveys and interviews provided significant insights on the patterns of internet usage among
students as well as the methods that educational institutions in Australia have adopted in order to
harness e-business techniques. The conclusion that was made from the study highlighted the
undeniable influence that the internet has on the decision-making processes of international
students, so demonstrating the significant role that the internet plays in creating the landscape of
marketing education abroad.

Brown and Oplatka (2006) With the overriding objective of investigating the nature of the
marketing of higher education (HE) and institutions, a research endeavour was begun with the
intention of doing additional study. This study attempted to establish the extent of higher education
marketing by methodically collecting, recording, scrutinising and critically analysing the current
research literature on the supply-side of higher education marketing. The study was conducted in
order to help establish the scope of higher education marketing. To guarantee that a full evaluation
was carried out, the process comprised conducting extensive searches of data resources pertaining
to education and business management.

The findings of the study indicated that there is a rising acknowledgment among academics
working in the field of marketing for higher education regarding the significant potential of
adopting marketing theories and concepts that have been demonstrated to be effective in the
business sector. Not only did the investigation of supply-side marketing in higher education
provide a contribution to the existing body of knowledge in the subject, but it also shined a light
on the ever-changing dynamics and the growing significance of marketing techniques in the higher
education sector. Within the context of higher education institutions, the research was essential in
creating a more profound comprehension of the complex link that exists between marketing
concepts and educational establishments.

Munteanu et al., (2009): a hypothesis was put up that proposed a revolutionary change in the
field of education over the course of the previous ten years. The evident evolution in educational
programme management was the primary focus of the study. This evolution was evaluated through
a business lens that emphasised increased rivalry both between colleges and within colleges.
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Assuming that competition and by extension, rivalry and cohabitation, existed within the
educational environment was the foundation upon which this empirical investigation was built.
The purpose of the study was to manage marketing specialisation inside a Romanian institution.
This was in line with a larger initiative that was centred on supporting joint efforts to identify and
impact the prospective career choices that students with business administration degrees would
choose.

It was found that the empirical data, particularly when examining both the quality and quantity of
students who chose to specialise in marketing, produced outcomes that were overwhelmingly
positive. The research offered significant insights into the dynamic interaction of competition and
collaboration inside educational institutions, particularly with regard to the process of moulding
the academic and professional paths of students. The findings of the study contributed to a more
nuanced understanding of the shifting environment in education, with a particular emphasis on the
strategic role that marketing specialisation plays in attracting and influencing students in the field
of business administration.

Fusch, (2011): In 2011, a study was carried out that comprised interviews with three social media
and marketing specialists. The purpose of the study was to investigate the various ways in which
digital technologies may be utilised to accomplish a variety of marketing goals. In the field of
marketing for educational institutions, the research revealed that there is a seemingly endless
supply of instruments that may be utilised for a variety of activities. It is important to note that
online video-sharing sites such as YouTube have been identified as helpful methods for colleges
to communicate with prospective students. Additionally, Facebook has emerged as a platform that
can drive interest in campus visits. According to the findings of the study, Twitter is an ideal
platform for providing individualised services, particularly for potential students who are in the
later stages of the application process.

In addition, the conversation centred on Quora, with a particular emphasis on the platform's
function as a venue for academic institutions to exhibit their intellectual accomplishments in the
public realm. In his article, the author emphasised that a positive reputation might rapidly grow
for an institution if its faculty members actively contributed excellent responses to questions that
were posted on Quora. These solutions should be delivered in a timely way and should be accurate.
The findings of this study provided useful insights into the strategic use of various digital platforms
for marketing objectives in the higher education sector. These insights shed light on novel
techniques to engage with potential students and boost the overall reputation of academic
institutions.

Sime Claudia, DibbSally, (2001): These contributions included the introduction of novel
methodologies, which most notably pushed the concept of integrated brands across the entire
organisation to the forefront. The purpose of the study was to investigate the complex problems
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that are associated with the branding discourse and to demonstrate how brand management was
developing in response to changes in the marketing environment and the environment in general.
It is extremely likely that the study investigated the ever-changing world of branding, delving into
the complexities of integrating brands across different organisational structures. The research
certainly produced useful insights into the tactics and adaptations that firms employ in order to
navigate changes within the market and the larger environmental context. This was accomplished
by addressing the ever-changing nature of brand management. This body of work most likely had
a significant part in increasing the understanding of modern issues and opportunities in the field
of brand management, hence impacting the discourse and practices within the academic and
corporate spheres.

Jevons Colin, (2005): The purpose of the research project, which was done with the idea of
igniting discussions about the essence, functions and objectives of "branding,” was to give a
complete exploration into the historical history of branding meanings and to speculate on the
consequences that these meanings will have in the future. In the beginning of the article, a very
quick summary of the historical aspects of branding was presented. This was done in order to
prepare the reader for a critical assessment of the contemporary uses of branding. It is noteworthy
that the research brought to light a substantial shift in the usage of the term "brand,” which has
expanded its reach into fields that were previously unimaginable. Despite the fact that traditional
examples and textbooks frequently restrict discussions to product brand management or consumer
services that are offered for profit, the research effort aimed to challenge this limiting approach.
The primary objective was to extend the conversation that surrounds branding, with the intention
of prompting a revaluation of the function and significance of branding across a variety of different
sectors. In addition to developing fresh ideas and opening up new possibilities for understanding
and harnessing the power of brands in a variety of circumstances, the research contributed to the
evolution of the conceptualization of branding by encouraging a reassessment of brands that went
beyond conventional frameworks. Beyond the administration of product brands and to think about
brands in new or different ways.

Curtis Tamilla, Abratt Russell and Minor William, (2009): In the year 2009, a study was
carried out that unequivocally highlighted the difficulties that organisations encounter when it
comes to developing and putting into action plans for corporate branding. The paper included a
detailed and thorough explanation of the complex procedure that is involved in the process of
building a business brand within the higher education business sector. In particular, the research
investigated the management of online administration, programme marketing and the positioning
of the corporate brand throughout the process of creating the corporate brand.

It is likely that the study provided significant insights into the difficulties and concerns that
organisations, particularly those in the higher education area, struggle with when navigating the
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process of developing and implementing effective corporate branding strategies. This was
accomplished by addressing four crucial components. It is likely that the findings of this research
contributed to a more comprehensive understanding of the difficulties and nuances associated with
corporate branding in the specific context of higher education. Furthermore, these findings may
offer potential strategies and best practices for institutions that are looking to establish and improve
their corporate brands.

Chapleo Chris, (2010): In 2010, Chris Chapleo carried out research that shed light on the
changing environment of university branding. This research was particularly noteworthy due to
the fact that certain institutions have allocated large financial resources to strengthen their branding
initiatives. In spite of the fact that there was a growing interest in academic study on this topic,
there was still a certain amount of it available at the time. It is important to investigate the traits
that are shared by universities that are thought to have successful brands because the education
industry is characterised by a number of distinctive characteristics that present difficulties for
people who are attempting to build and manage brands. In this study, the focus was on
organisations that were considered "successful™ in terms of brand management.

The researchers were looking for commonalities in terms of strategy and context. In doing so, it
addressed concerns that are connected with university branding and revealed that even among
"successful” brands, challenges such as a lack of internal brand engagement and limited worldwide
resonance could exist. Despite this, the study found that there are a number of favourable factors
that are shared by successful people. In the end, the study highlighted the difficulties of evaluating
the performance of university brands in the absence of empirical research on the objectives and
results of university branding. It also highlighted the necessity of a more thorough understanding
of the dynamics that are at play in this ever-changing arena.

J.G. Heaney, P. Ryan and M.F. Heaney, (2011) The methods that private educational institutions
use to promote themselves in the global market were investigated by the researchers who
participated in this study. For the purpose of this study, the researchers focused their attention on
the educational system in Australia. At the international, state and institutional levels, there are
smaller universities that compete with larger universities for the enrolment of overseas students.
Specifically for private higher education institutions that are marketing to international students,
this study makes a contribution to the knowledge of branding education by employing a conceptual
matrix consisting of three levels of branding and three components of a corporate brand in order
to advertise to international students. Student enrolment at a university is naturally influenced by
a number of factors, including the following:

a) A brand that has been long-standing and well-known due to the length of time that a university
has been in operation; this includes the fact that previous generations of students who are interested
in attending that university have graduated from that institution;
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b) Campuses that are appealing and situated in pleasant areas, with lush grass-filled lawns and
structures that are either historical or current

R. Naidoo, R., (2011): In the year 2011, a study was carried out that investigated the complex
dynamics of branding in the context of the field of higher education. Not only did the study
conclude by highlighting the value of branding for academic and administrative operations, but it
also highlighted the significance of branding for the larger contributions that higher education
makes to society. Based on the findings, it was discovered that responses to the promotional
activities of a brand were influenced not only by individual agency but also by the organisational
structure and culture of higher education institutions.

Even within a university faculty that was thought to be the most receptive to branding, the research
found that there were a diversity of voices actively engaged in the process of establishing a brand.
These voices had a variety of opinions that were confusing and contradictory. It is important to
note that the research revealed that branding is a bottom-up process that is substantially influenced
by academics who engage with, accept, debate and traverse branding frameworks on a daily basis.
The research indicates that branding simultaneously cleared the way for new objectives, generated
conflicts and aimed to provide discursive closure inside academic environments. All of these
functions were performed concurrently. Younger academics were found to be more proficient at
self-branding, which means that they deliberately leverage brand-related resources to increase their
own reputation. This is a discovery that is worthy of attention. This in-depth investigation provided
useful insights into the complex relationship that exists between branding, academic culture and
individual agency within the context of higher education institutions.

T. Palmer, (2011): The objective of the researcher was to provide readers with a full understanding
of branding and positioning with the intention of elucidating many aspects of these concepts. The
purpose of the researcher was to make it easier for the audience to have a better understanding of
the topic by providing them with wonderful examples. According to the researcher, brand
positioning is defined as the perception of any programme, institution, or degree in the eyes of
potential clients and stakeholders. This perception is formed by the characteristics that potential
clients and stakeholders associate with the programme, the words that they use to describe the
organisation and the feelings that they attach to the organisation. Specifically, the study
emphasised that what people believe to be true about a brand could not necessarily coincide with
reality. This is an important point to understand. It was determined that brand positioning is the
process of actively communicating a certain aspect of the brand identity with the purpose of
significantly differentiating the company from potential competitors within the "market space™ that
the brand is believed to occupy. Before putting into action a particular strategy, the researcher
emphasised how important it is to ensure that the approach that is selected is in line with the
organization's overarching marketing goals and objectives. When seen in the broader context of

Volume 09 Issue 04 (October-December 2019) 66


http://www.ijesh.com/

International Journal of Engineering,
Science and Humanities

An international peer reviewed, refereed, open-access journal

Impact Factor: 6.5 www.ijesh.com ISSN: 2250-3552

organisational marketing strategies, this method, which was recommended by the researcher,
highlighted the strategic aspect of brand positioning.

Pinar Musa, Trapp Paul, Girard Tulay, Boyt E. Thomas, (2011): According to the findings of
a study that was carried out in 2011, researchers investigated the difficulties of universities and
colleges within the context of the modern educational landscape, which is increasingly
competitive. Having come to the realisation that such an environment necessitates the
implementation of long-term plans, the researchers decided to investigate branding as a possible
answer. The research, on the other hand, brought to light the inherent difficulties that universities
confront when it comes to establishing good branding outcomes due to the distinctive service traits
that they possess. As a solution to this problem, the research offered a brand ecosystem framework
as a means of developing efficient branding strategies that are adapted to the specific
characteristics of educational institutions such as colleges and universities.

According to this framework, activities that created core value as well as activities that created
supporting value were dynamically linked with one another and collaborated in order to produce
good learning experiences for students. In the end, the purpose of this collaborative strategy was
to make a contribution to the development of a strong university brand. In this way, the study
offered a strategic framework that acknowledged and addressed the subtle issues that universities
encounter in their branding endeavours. As a result, the study gave useful insights into the intricate
dynamics of branding in the context of higher education.

Laura Vartere, (2012): Within the context of higher education, the purpose of the research project
was to analyse the important stakeholders who have an impact on the branding process and to
define the concept of brand. The study showed a comparison of survey findings from two years,
2009 and 2012, suggesting that the attitudes of society were changing and that educational
institutions needed to react in accordance with these changes. According to the findings of the
study, developing an educational brand was not a straightforward endeavour because every
organisation had goals, objectives, strengths and weaknesses that were unique to themselves. A
mental process was used to construct the concept of branding, which was thought to be distinctive.
In its findings, the study highlighted the critical significance of branding and the enormous impact
that it has on educational institutions of higher learning. According to the expert, having a powerful
brand was essential to ensuring successful development. Taking into consideration the findings of
the research, it was proposed that managers should place a high emphasis on the value of the
organisation as well as the present brand of education. This in-depth investigation offered useful
insights into the changing nature of branding in higher education and it urged institutions to adjust
to shifting social perceptions in order to maintain their development and success throughout time.
Mary, M. (2021): The entrepreneurial spirit is a significant contributor to the expansion of the
economy. However, despite the fact that there has been a significant shift in terms of the
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development of jobs, the problem continues to exist, particularly with graduates. The evaluation
of the entrepreneurial mindset of students is absolutely necessary in order to accomplish the goal
of achieving economic growth through the participation of innovative labour force. In light of this,
the research looked into the perspectives of students attending business schools about the
establishment of new businesses, as well as the perspectives of their families and close friends
regarding the concept of entrepreneurship.

The study's primary objective is to evaluate the level of entrepreneurial awareness among students,
with a particular focus on graduate students. Additionally, the study intends to investigate the
environment that is conducive to entrepreneurship that is provided by the institutions. Furthermore,
the study intends to measure the entrepreneurial attitude among college students attending selected
business schools. The most recent investigation was carried out on the basis of primary data
obtained through the use of questionnaires. The analysis of data based on the normalcy test was
the primary emphasis of the examination. This test was applied to parametric tests such as
measuring the mean, standard deviation, correlation and regression analysis. The findings indicate
that the majority of respondents are in complete agreement that students are completely aware of
the startup ventures education that is provided by the selected B-schools in Bangalore City and
that they have a favourable behavioural, cognitive and affective attitude towards the education.
Both developing countries and developed countries are experiencing the effects of globalisation
on their institutional frameworks. The manner in which industries and society are governed is
being altered as a result of this. Additionally, it has long-term ramifications for the socioeconomic
development of institutions and enterprises all over the world. India has a large mass of youthful
and skilled manpower, which puts it in a position to flourish in global business in the future. India
has a wealth of people resources. A globalised economy and society are governed by the
management of knowledge, which is the driving force behind this governance. Competence in the
global market is determined by the quantity and quality of specialised human resources that an
organisation possesses. Knowledge's emergence as a driving element brings forth a variety of
outcomes, including possibilities and constraints.

It is common knowledge that the expansion of the global economy has resulted in an increase in
opportunities for nations that possess high levels of higher education in technological fields. In
this country, education is a significant factor in the buildup of human capital and as a result, it is a
source of economic growth. We are at a crossroads in terms of management education in India. At
the turn of the 2000, there was a tremendous increase in the number of business schools; at the
same time, the standards were also on the rise. The process of globalisation appears to have
occurred not only in the business sector but also in the business schools available in India. There
does not appear to be a correlation between the growth of business schools (in terms of number)
and the issues that are faced by the globalisation of their management education in India. The
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process of selecting talented individuals is becoming ever more difficult as global business
standards continue to become more stringent and governance continues to become more laborious
for the purpose of economic development. It is becoming increasingly apparent to businesses that
they want global standards to benchmark their human capital and institutions ought to encourage
the use of candidate selection procedures that are based on skills.

Sivakumar, P. S. P. D. A, & Parthiban, V: 'Higher Education in Indian Country Challenges and
Transformation' is an analysis study that aims to investigate the problems that are associated with
higher education in India within the context of the economic process. The paper examines the
various challenges which demand to be self-addressed terribly if Indian country must create swift
leaps within the sphere of education. For the sake of analysis and research, the information was
gathered from secondary sources. According to the data, the number of people who are paid in this
industry has not increased in a manner that is commensurate with the standards and desires of the
global community. For the purpose of fulfilling their corporate social responsibility, it is necessary
for the economic homes to participate in the construction of infrastructure, the provision of
guidance, the development of capabilities and the provision of financial options.

The objective of this article is to investigate some probable alternatives to improve the quality of
education, as well as to make it more affordable and accessible to individuals who are in need of
it. The paper will focus on the problems that exist in education in Asian countries, particularly in
relation to the economic process and the participation of the private sector in education. It is not
possible for the government to fulfil all of the requirements for higher education. On the other
hand, the participation of the government is of the utmost importance in order to support the
implementation of the principles to promote equitable and inclusive growth. As a result of the
inevitability of an expanded and active role for the personal sector, it is essential to promote
analysis, courses in the line of work and the provision of education of a high standard. In order to
attract the most capable individuals, it is essential to take the required steps to establish a teaching
career as quickly as possible. It is equally important to improve the quality of education that is
provided at the college level, as this can have an immediate influence on the quality and standard
of students who choose to enrol in educational institutions that are considered to be among the best
in the world. The personal establishments will co-exist and mutually support one another in order
to fill within the gaps in education, as is the case in states such as the United States of America.
Therefore, there is a necessity for a wider coordination of activities and also the government. In
order to address issues of equity and social justice, the government will begin programmes that
will include students from economically disadvantaged backgrounds and other disadvantaged
groups within the scope of quality education. On the other hand, the government should lead,
control and oversee the expansion of higher education institutions in order to improve the quality
of education while simultaneously allowing public-private engagement. In order for a country in
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Asia to develop into a world-class instructional hub, it is necessary to improve the quality of
teaching, learning and analysis across the sector.

Tariff, C. C. (2023): Within the context of the Indian educational ecosystem, the passage that was
presented provided a comprehensive investigation of the processes that drove student participation
within the ecosystem. It brought to light a considerable chasm that existed between the
expectations of two primary stakeholders, namely the business community and the academic
institutions. Both academic institutions and businesses were looking for pupils who could
demonstrate a high level of academic rigour, while businesses were looking for extraordinary
achievement. As a significant crossroads for students, summer internships provide an opportunity
to evaluate their fitness and readiness for the professional world. This paragraph highlighted the
significance of the function that summer internships play in this assessment.

The bothersome problem of the employability of management students was the primary topic of
the conversation and it was brought to everyone's attention that different criteria were used by each
stakeholder to evaluate the quality of the students. The paragraph caused students to reflect on the
difficulties they encountered while attempting to bridge the gap between the theoretical knowledge
they gained in the classroom and the practical requirements of the business world. As a result of
the disparity in expectations, concerns were raised regarding the degree to which graduates are
prepared to achieve the criteria that have been established by the business fraternity. It was
suggested in the paragraph that a critical partner who served as the linchpin for the primary
stakeholders dealing with interns should be involved in the process of suggesting a path forward
to handle this difficulty. This intermediate was positioned as a critical player in the process of
aiding a transfer from academic achievement to professional competence that was more smooth.
It was mentioned in the article that collaboration between academic institutions and businesses
through partnerships of this kind might potentially bridge the gap that now exists, so improving
the alignment between educational curricula and the practical abilities that employers are looking
for employers to possess. The paragraph, in essence, brought to light the complexity of the
educational landscape in India and the requirement for a more unified strategy in order to guarantee
that students are adequately prepared to meet the requirements of the professional world. It argued
for a strategic partnership that would involve key stakeholders as a pragmatic way to improve the
employability of management students, ultimately leading to the development of a relationship
between academia and industry that would be more successful and mutually beneficial.

Sinha, V., & Subramanian, K. S. (2013): The purpose of this paper is to present an overview of
social entrepreneurship in India within the context of social innovation on a global scale and its
historical roots in India. Over the past 10 years, India has been organising a number of forums that
are geared towards promoting social entrepreneurship. This is because India is frequently seen as
the global centre of social enterprises. Using a variety of perspectives, this analysis places the
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rapidly evolving and dynamic field of social entrepreneurship in its proper context. In the
beginning of the review, an examination of the landscape of social entrepreneurship in India is
presented. This is then followed by an analysis of the actors that are present within the ecosystem,
as well as some broad trends, such as the renewed focus on social enterprises in recent times.
Drawing on the insights that have been gleaned from recent research on social innovation on a
global scale, we make the argument that social entrepreneurship should be viewed as a component
of a more comprehensive process of social innovation. As a follow-up to this, we investigate the
development of social innovation in India and propose that civil society traditions of constructive
effort, experimentation and innovations should play a more significant role. We illustrate how
rewards for encouraging innovations have predecessors in the Gandhian movement before
independence and the role of people's science movements in promoting technology for
development in the eighties and nineties. Both of these examples are presented in this article. An
argument is made for a closer reading of both the historical and cultural roots of social innovation
as well as the emerging strands globally that focus on citizen participation, democratisation of
innovation and ideas for socio-political change. In conclusion, we offer some suggestions for
rethinking social innovation in India. These suggestions stem from our argument that a closer
reading of both of these aspects is necessary. We make a case for exploring India, not only as a
space for some of the exciting social innovations from the perspective of an emerging market, but
also as an exploration of approaches, theories and concepts that draws upon the perspectives of
practitioners and is rooted in the intellectual traditions of creative dissent that are prevalent in
India.

Kumar, M. (2019): The findings of the research that was carried out brought to light the
significance of assessing the effectiveness of the higher education sector in India. One of the
reasons for this was that there are not many materials that are readily available. As a result of the
limitations that are imposed by the resources that are now accessible, it has become an imperative
necessity to carry out an efficient review in order to guarantee the most effective allocation and
utilisation of both financial and human resources. There was a significant gap in the current corpus
of research that was filled by the study. However, in the past, the higher education sector had
disregarded the vital role that efficiency plays in the management of resources, despite the fact that
it had placed a large amount of emphasis on the quality of education.

An investigation into the technical efficiency of higher education in a number of different states in
India was the major objective of the research that was carried out. In order to achieve this objective,
secondary data were gathered from a wide range of different sources. This collection of sources
consisted of reports obtained from the Ministry of Human Resource Development (MHRD),
reports from the University Grants Commission (UGC), reports from the Economic Survey of
India and reports from the All India Survey on Higher Education (AISHE). For the goal of this
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evaluation, the method of analysis known as Data Envelopment Analysis was utilised. this
evaluation was carried out.

According to the findings of the efficiency analysis, the states that were researched in this study
were found to function at a level of efficiency that was regarded to be moderate. This was an
observation that was made in comparison to the other states that were investigated. This meant that
there was room for improvement in the use of resources across the entire landscape of higher
education in India. This was the implication that these findings had. Because of the relatively low
levels of efficiency, it was able to identify areas in which resource allocation and management
approaches may be improved. This was a factor that contributed to the overall optimisation of the
system. The study not only shed light on the previous level of efficiency in higher education, but
it also served as a call to action for legislators and educational administrators to concentrate on
solutions that may enhance efficiency in the face of resource limits. This was accomplished by
shedding light on the previous state of efficiency in higher education. The study yielded valuable
insights that can be utilised in the formulation of policies that possess the potential to result in
more efficient utilisation and distribution of resources within the Indian higher education system.
These insights were provided by acknowledging the significance of efficiency in addition to the
quality of education, which is typically highlighted when discussing education.

Kaur, H. (2021): The importance of evaluating efficiency in the Indian higher education sector
was highlighted in the research that was carried out. This was owing to the fact that there are few
resources available. In light of the constraints imposed by the resources that are now available, it
became absolutely necessary to conduct an effective review in order to ensure the most efficient
allocation and utilisation of both financial and human resources. The study filled a large void in
the existing body of research. Previously, the higher education sector had placed a significant
amount of focus on the quality of education, but it had neglected the crucial role that efficiency
plays in the management of resources. The primary purpose of the research was to investigate the
technical efficiency of higher education in a number of different states in India. Secondary data
were collected from a variety of sources in order to accomplish this goal. These sources included
reports received from the Ministry of Human Resource Development (MHRD), reports from the
University Grants Commission (UGC), the Economic Survey of India and reports from the All
India Survey on Higher Education (AISHE). The method of analysis known as Data Envelopment
Analysis was utilised for the purpose of this evaluation. In comparison to one another, the states
that were investigated in this study were found to function at a level of efficiency that was
considered to be moderate, according to the findings of the efficiency analysis. The implication of
this was that there was opportunity for improvement in the utilisation of resources throughout the
entire landscape of higher education in India. As a result of the modest levels of efficiency, possible
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areas for improvement in resource allocation and management techniques were identified, which
contributed to the overall optimisation of the system.

Not only did the study shed light on the previous state of efficiency in higher education, but it also
served as a call to action for politicians and educational administrators to concentrate on solutions
that could boost efficiency in the face of resource restrictions. The research produced useful
insights for creating policies that could lead to more effective resource utilisation and allocation
in the Indian higher education sector. These insights were supplied by recognising the relevance
of efficiency in addition to the usually emphasised quality of education.

Duarte, N., & Vardasca, R. (2023) With a particular emphasis on the amount of time and
bureaucratic burden that is connected with the process of accrediting new courses, this study
explores the accreditation methods that are used in higher education across a variety of nations.
The purpose of this project is to develop ways that can speed up the process of obtaining
accreditation for new courses offered by higher education institutions. In order to accomplish this
goal, a thorough literature analysis was carried out, during which the accreditation procedures in
Portugal, Spain, the United States of America, France, China, Japan, Sweden, the United Kingdom,
India and Germany were investigated. The most important findings of the study demonstrated that
the accreditation procedure is generally efficient in the majority of countries, with courses getting
accreditation within a fair amount of time. On the other hand, the procedure may be more difficult
and time-consuming for educational institutions that are seeking accreditation for the first time or
that are offering courses that are novel or unique.

To speed up the accreditation process, institutions are required to fulfil all of the requirements that
have been established and to swiftly deliver all of the evidence that is required. Based on the
consequences of these findings, it is recommended that educational institutions of higher learning
work closely with the appropriate accrediting authorities in order to ensure that the certification
process is expedited. In the process of establishing new courses, educational institutions has to
take into account agency requirements as well as course specialisation. It is also important to note
that governments play a significant part in fostering transparency and competition among
institutions of higher education. This can result in improved quality assurance and increased
consumer satisfaction within the education industry.

Deb, R. (2019). In a review that was extensively researched and given the title "Accounting
Theory Coherence Revisited,” an insightful investigation of the modern relevance and coherence
of accounting theory was presented. The study, which was conducted against the backdrop of a
dynamic business environment, utilised previous research in management and labour studies in
order to re-evaluate the conceptual foundations of accounting theory. The primary objective of this
study was to deconstruct the historical history of accounting theory, with the purpose of conducting
an in-depth analysis of its progression and evaluating its coherence in light of the complicated
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operational dynamics of modern organisations. Through a thorough examination of the history,
the research endeavoured to discover new perspectives that could make a contribution to the
ongoing conversation over the flexibility of accounting theory. The purpose of this in-depth
investigation was to shed light on the degree to which accounting theory is compatible with and
successfully resolves the complexities and difficulties that are present in modern-day corporate
situations. It was possible that this work could provide insightful viewpoints on how accounting
theory could be improved or altered in order to better navigate the intricacies of the ever-changing
business landscape.

Mishra, P. K. (2019): In the study that was published in 2019 and given the title "Socio-economic
Development Disparities Across Indian States: A Principal Component Analysis,” a thorough
investigation into the socio-economic landscape of Indian states was carried out. Particular
attention was paid to the utilisation of Principal Component Analysis (PCA) as a methodological
tool. The embedded literature review that was a part of this study travelled through a vast body of
previously conducted research on the socio-economic development in India, with a particular
emphasis on the differences and variations that occur between different regions. Following the
assessment of this body of material, it was anticipated that new insights would be revealed
regarding the various economic trajectories and challenges that are encountered by various states.
In addition, the decision to use principal component analysis (PCA) as an analytical framework
required an investigation into the utilisation of modern statistical methods in the field of economic
analysis. In the review, prior studies that had utilised principal component analysis (PCA) to
comprehend and interpret socio-economic indicators were investigated. This kind of analysis,
which has the capacity to reduce complicated datasets to their core components, was examined to
determine whether or not it could be useful in illuminating the intricacies of economic disparities.
The synthesis of this literature, which was driven by the study, offered the potential of presenting
a nuanced and sophisticated comprehension of the economic issues that various states in India are
facing. As a result, it was able to make a significant contribution to the larger discourse on the
socio-economic development of the area.

Basu, A., Samanta, A., Mallick, M. S., Akhter, M. A., & Mahato: the paucity of precise material
made it difficult to compile a complete literature evaluation, despite the fact that it was engaging.
Assuming that the approach to education or cognitive development was the primary focus, a full
literature study might have included an investigation of the research that has already been
conducted on new teaching practices. Studies that investigated pedagogical strategies that were
designed to develop cognitive skills, foster critical thinking and promote creative problem-solving
may have been included in this investigation. In addition, a review may have investigated the vast
field of research on brain development within educational settings, with the goal of gaining an
understanding of the ways in which learning experiences influence neural processes and cognitive
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functioning. In addition, the literature study should have been expanded to include research that
investigated the wider influence that initiatives similar to those recommended in "BRAIN
BLOOMERS" have on the outcomes of learning. One such way to accomplish this would have
been to investigate the efficacy of unconventional educational approaches in improving the
academic accomplishments, cognitive capacities and overall educational experiences of pupils. It
is highly likely that the synthesis of this literature would have contributed to a more nuanced
understanding of the intersections between innovative educational strategies, brain development
and the collective influence that these factors have on the learning outcomes of students. This
would have provided educators, researchers and policymakers in the field of education with
valuable insights.

Braham's (2009): In the PhD dissertation that was completed in 2009, there was an in-depth
investigation into the various talent management systems that are utilised within the public sector,
with a particular concentrated focus on the oil industry. A comprehensive literature review was the
first step in the dissertation process. This study dug into previous research on executive talent
management, leadership development and organisational success in public sector endeavours. The
purpose of this evaluation was to provide a firm foundation for further studies. In the context of
the oil sector, a particular focus was placed on gaining an awareness of the specific difficulties and
factors that are linked with talent management.

The literature research not only integrated ideas from practical applications but also synthesised
scholarly findings, which ensured that a comprehensive examination of the topic was carried out.
One of the most noteworthy aspects of this investigation was the incorporation of particular case
studies or instances that were pertinent to the Indian Oil Corporation, which is a significant player
in the oil business. The objective of this strategic approach was to shed light on the intricacies and
complexity that are peculiar to the industry of talent management, so providing a more
contextualised understanding by doing so.

The dissertation intended to bridge the gap between theoretical principles and real-world
applications by concentrating on the Indian Oil Corporation. It did so by providing a nuanced view
on talent management techniques that were customised to the complexities of the oil industry. The
design of the research was careful, with the intention of making a significant contribution to both
the academic debate and the practical tactics that are utilised by public sector institutions within
the oil industry. Furthermore, the dissertation not only served as a scholarly contribution to the
existing body of literature on talent management, but it also presented practical implications that
could be used to inform decision-making processes within public sector undertakings. This is
especially important in the context of the oil industry, which is characterised by its dynamic and
challenging environment.
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Gupta's: The fact that the project report that was carried out under the SSSP Research Scheme
did not specify the year posed difficulties in terms of providing particular details regarding the
substance of the report. In spite of the fact that there was a dearth of material, it was reasonable to
assume that a traditional project report would have conformed to a structured format, consisting
of fundamental elements such as an introduction, literature review, methodology, findings and
conclusions. By concentrating on the literature review component and presuming that it followed
a typical framework, one could deduce that it involved an exhaustive investigation of previous
research that was relevant to the subject matter of the project.

As part of the project report's literature evaluation, it is highly likely that the report looked into
academic works that were relevant to the particular subject area that was researched as part of the
SSSP Research Scheme. A rationale for the research endeavour would have been provided by
identifying gaps in the existing knowledge base, which would have been the major objective of
the research. The project's objectives and methodology were informed by this systematic
evaluation of the literature, which also served to provide a sound theoretical foundation for the
study that was carried out. It was the literature review that was crucial in setting the background
of the study. This was accomplished by doing an in-depth analysis of previous studies. It is quite
probable that it brought to light pertinent theories, methodology and findings from previously
published literature, so influencing the course of action and the dimensions of the study endeavour.
This critical analysis not only positioned the project within the larger academic discourse, but it
also indicated that the project team had an understanding of the current level of knowledge in the
subject area that was selected.

Singh's (2012): Although the lack of specific material made it difficult to compile a complete
literature assessment, the brief piece that was published in "Innovation™ in 2012 hinted that there
could be a possible theme focus on active involvement. In the context of this article, a full literature
review would have most likely involved an investigation of scholarly works that cover various
aspects of the aforementioned issues. This is because the focus of the review would have been on
the more general themes of innovation and participation. One possible approach would have been
to do a comprehensive analysis of the research that has been conducted on employee engagement.
This would have entailed diving into studies that studied the elements that influence employee
involvement, commitment and motivation within organisational settings. In addition, the
evaluation might have been expanded to include the field of innovation management, with the
purpose of investigating the bodies of literature about frameworks and techniques that supported
and increased innovation within organisations. In addition, an emphasis on the role that person
involvement plays in the development of innovative cultures may have resulted in an investigation
of research that discusses the influence that individual creativity, initiative and collaboration have
on the innovation of organisations. It would have been beneficial to conduct such a review since
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it would have led to a more nuanced understanding of the interplay between employee engagement,
individual involvement and creativity within organisational contexts. This would have been
accomplished by synthesising findings from the various kinds of research.

Chakma’'s (2020): A complete literature review was expected to be included in the PhD
dissertation that was submitted in the year 2020. The dissertation was titled "Tourism Marketing
in Northeast India: A Comparative Study of Meghalaya and Mizoram," and it was anticipated that
the review would concentrate on tourism marketing methods within the unique setting of Northeast
India. The evaluation would have most likely included a comprehensive investigation of the
research that has already been conducted on various aspects of tourist marketing, such as marketing
strategies for destinations, marketing strategies for cultural tourism and marketing strategies for
communities. In light of the comparative character of the study, it is not inconceivable that the
author conducted research into previous studies that investigated marketing tactics in other regions,
with the intention of gaining insights that are appropriate to the particular situations that occurred
in Meghalaya and Mizoram. A more nuanced understanding of the one-of-a-kind difficulties and
opportunities associated with tourism marketing in Northeast India may have been obtained by the
utilisation of this comparative technique in the literature review. Additionally, the literature review
would have been an essential component in the formulation of the research questions and
hypotheses, thereby providing a theoretical basis for the comparative study. The dissertation would
have made a contribution not just to the academic debate on tourism marketing but also to practical
implications for the strategic promotion of tourism in the Meghalaya and Mizoram areas. This
would have been accomplished by synthesising ideas from relevant literature.

Pandey, K. N., & Yadav, C. (2020): The year 2020 saw the publication of the book titled
"Bodacious Human Capital,” which appeared to provide insightful information regarding human
capital, which is an essential component of the success of an organisation. While the title of the
book did not provide any precise details about the contents of the book, it did imply that the author
had a bold and unique take on the subject matter. It was believed that the term "bodacious" referred
to an approach that was both adventurous and extraordinary and it hinted at an investigation of
human capital that went beyond traditional paradigms. Due to the fact that human capital plays a
significant role in the efficiency of an organisation, it is reasonable to infer that the book explored
the many facets of human resources. It is possible that the book addressed topics such as talent
management, workforce development and the strategic utilisation of personnel.

It is possible that the authors were advocating for an innovative and forward-thinking approach to
managing and leveraging the capabilities of individuals within the contemporary organisational
landscape. This is suggested by the use of the word "Bodacious" in the title, which suggested that
the authors were focusing on the dynamic and transformative nature of human capital. The specific
insights that were presented by the book were not disclosed; nonetheless, the title of the book itself
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indicated a divergence from the customary talks on human capital. It invited readers to consider a
more daring and influential perspective on the function that individuals play inside organisations.
Bhattacharyya, S. S. (2012): This article, which was published in the International Journal of
Indian Culture and Business Management and was given the title "Observations on the Realities
Regarding Corporate Social Responsibility from the Emerging Economy of India,” offers a
comprehensive investigation into the concept of Corporate Social Responsibility (CSR) within the
specific context of India's emerging economy. The research investigates a wide range of facets of
corporate social responsibility (CSR), providing insights into the problems, practices and impacts
of CSR activities within the context of India's unique socio-economic milieu. The essay focuses
on the rising economy and provides insightful thoughts on how firms traverse the complexity of
reconciling economic growth with social responsibility in a dynamic corporate environment. The
article comes from the standpoint of social responsibility. The purpose of this article is to offer
light on the practical realities that organisations face while attempting to fulfil their social duties.
These realities include community participation, environmental sustainability and ethical business
practices.

A more nuanced knowledge of the function and significance of corporate social responsibility
(CSR) within the specific cultural and economic dynamics of India is likely to be contributed by
the study. Both academics and industry professionals can benefit from the significant insights it
offers regarding responsible corporate conduct in the context of emerging markets. By analysing
corporate social responsibility (CSR) practices, the article contributes to the understanding of how
businesses in India modify their strategies in order to conform to the expectations of society and
to take ethical issues into account. In addition, the study most likely places an emphasis on the
significance of contextualising corporate social responsibility activities within the socio-economic
fabric of India's rising economy. This is done in recognition of the fact that measures that are
universally applicable might not be successful. In light of this, the essay makes a contribution to
the process of bridging the gap between theory and practice by providing practical counsel to
businesses that are looking to incorporate corporate social responsibility (CSR) into their
operations within the context of the specific difficulties and opportunities given by India's growing
commercial landscape. An individual who is interested in understanding the complex aspects of
corporate social responsibility (CSR) in a developing country such as India, as well as those who
wish to facilitate informed decision-making and support responsible company practices, will likely
find the article to be a significant resource.

Menon, K. S. V., & Malik, G. (2016): A Conceptual Framework and Practical Guide," has
become an important resource that caters to both aspiring business owners and experienced
researchers. In addition to providing a conceptual framework and practical insights, the value of
this document lies in the fact that it proposes a comprehensive investigation of the numerous
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fundraising opportunities that are open to new businesses. By providing this dual perspective, the
book went beyond theoretical considerations and provided a comprehensive knowledge of the
financial issues that are inherent in new business operations. More than just a guide, it worked as
a strategic companion, providing suggestions that could be put into action in order to successfully
navigate the complex and multidimensional world of startup finance. It is quite probable that the
conceptual framework included theoretical underpinnings, market dynamics and financial
strategies. On the other hand, the practical insights would have delved into real-world scenarios,
case studies and success stories. By utilising this work as a guide, business owners have the
opportunity to get a better understanding of the complexities involved in securing capital for the
growth and sustainability of their businesses. In light of this, the book played a significant part in
bridging the gap between theoretical understanding and practical application. It provided both
aspiring and established business owners with the tools they required to successfully traverse the
intricate financial landscape of beginning companies.

Sivakumar and Parthiban: The article "Developing the Next Generation Learners in This Digital
Era," which was written by Sivakumar and Parthiban, provides an indication that there is a devoted
focus on education within the framework of the digital age. The title suggests an overarching
analysis of tactics and concerns targeted at supporting learning in the fast-expanding digital
ecosystem. Specific specifics about the material have not been published, but the term suggests
that the content will be a comprehensive investigation. It is possible that the work delves into the
problems and opportunities given by technological improvements because it acknowledges the
revolutionary impact that technology has had on education. It is possible that it will cover a wide
range of subjects, including digital literacy, creative teaching approaches and the incorporation of
cutting-edge technologies into educational environments. The emphasis placed on the
development of the next generation of learners suggests a forward-looking strategy, which may or
may not address the question of how educators might modify their teaching strategies to
accommodate the ever-changing requirements of students in an era driven by technology. For the
most part, it appears that the work offers a platform for educators and researchers to ponder and
comprehend the dynamic confluence of education and technology. It also provides insights into
how to navigate the digital ecosystem in order to maximise learning experiences and outcomes for
the next generation.

Mishra and Kiranmai's (2011): Issues Related to Quality and Excellence,” became a significant
addition since it addressed concerns regarding the quality and excellence of management education
within the setting of India. A detailed and critical study of the issues and concerns that influence
the quality of management education in India was suggested by the title itself, despite the fact that
precise details of the material were not given. A purposeful focus on analysing and possibly
improving the overall standards and effectiveness of management education was conveyed by the
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selection of the adjectives "quality” and "excellence™ in the sentence. The statement suggested that
an investigation was being conducted into the complex problems that educational institutions,
faculty members and students have when attempting to achieve and maintain high standards in the
field of management education. A number of issues, including curriculum design, teaching
approaches, industry relevance and the general educational environment, were probably
investigated in this work. The purpose of this investigation was to identify the difficulties that
either contributed to or hampered the achievement of excellence in management education within
the context of the Indian educational landscape. As a result, the publication most certainly
functioned as a significant resource for academics, educators and policymakers who were looking
for insights into the dynamics and problems of controlling and improving the quality of
management education in India.

Vasagan and Bhowal's (2016): The doctoral dissertation, which was completed in 2016 and was
given the title "A Critical Study on Internal Marketing Practices in Respect of 'Management
Education Service Providing Organisations’ in Assam," was a significant academic endeavour that
was undertaken with the intention of conducting an in-depth investigation into the internal
marketing practices that are utilised by management education service providers in the region of
Assam, India. The phrase "critical study" suggested an aim to delve thoroughly into the dynamics
of internal marketing within the context of educational service delivery. This was suggested by the
fact that the term denoted a meticulous and comprehensive investigation. The choice to concentrate
on Assam allowed for the addition of an essential contextual component, which could lead to the
discovery of distinctive customs and difficulties that are typical in the northeastern region of India.
Through an in-depth investigation, the dissertation most likely aimed to reveal the complexities of
internal marketing techniques. These strategies encompassed a wide range of aspects, including
the connections between faculty and students, communication methodologies and the larger
organisational culture that exists inside management school institutions.

Not only did the research contribute to the academic understanding of internal marketing
strategies, but it also supplied practical insights into the specific issues and opportunities faced by
educational institutions in this region. This was accomplished by focusing on the state of Assam.
As a result of its specialised regional focus and emphasis on critical analysis, this dissertation
served as a valuable resource for both academics and practitioners working in the field of
management education. It provided nuanced perspectives on internal marketing strategies that are
applicable to the specific socio-cultural and economic landscape of Assam.

Augustine’s (2018): The book that was published in 2018 and titled "Transforming a B School to
Take It to the Top: A Transformational Journey That Goes beyond the Whys to the Hows"
investigated the experience of a business school as it goes through the process of transformation.
A purposeful focus on the practical aspects of enacting reforms to catapult a business school to the
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pinnacle of success was suggested by the title itself, which suggested that this concentration was
deliberate. It is quite likely that this work delved into the complexities of strategic decision-
making, offering light on the methodology and practical tactics involved in bringing about
revolutionary changes within the context of business education. As a result of going "beyond the
whys to the hows," the focus appeared to be on providing insights that can be put into practice,
elaborating on the various methods and procedures that are utilised to improve the standing of a
business school.

A number of factors, including but not limited to: upgrades to the curriculum, faculty development,
industry relationships and overall institutional administration, might have been taken into
consideration throughout the investigation. As a result, this work served as a valuable resource for
academics, administrators and policymakers who were looking for a nuanced understanding of the
tangible steps and strategic thinking that are required for the successful transformation of a
business school. Additionally, it contributed to the larger discourse on educational excellence and
institutional advancement in the field of business education.

Thakur and Agrawal's: The work, which was headed "Impact of Globalisation and Governance
on Human Capital: Management Education Perspective,” most likely investigated the complex
relationship that exists between globalisation, governance and human capital, with a particular
emphasis on the field of management education. The very name of the book suggested that it would
be an exhaustive investigation of the ways in which global trends and governance structures have
an impact on the growth of human capital within the context of management education. The
purpose of this study was probably to investigate the myriad of effects that globalisation has,
specifically to investigate the ways in which international economic, cultural and technical trends
influence the skill sets and characteristics that are considered vital in the organisation of
management education. A sophisticated analysis was anticipated to be provided by the work as a
result of the incorporation of a "management education perspective," which was supposed to offer
insights into the junction of educational frameworks and global influences. It is possible that the
examination included aspects such as the design of the curriculum, the needs for skills and the
changing role of educators in the process of educating individuals for leadership roles in a global
business environment that is becoming increasingly interconnected and dynamic. This review most
likely acted as a significant resource for academics, policymakers and practitioners who were
looking to gain a more in-depth understanding of the dynamic interplay that exists between
globalisation, governance frameworks and the nurturing of human capital within the unique
context of management education.

Mary's (2021): Specifically, the article from 2021, which was published in the Turkish Online
Journal of Qualitative Inquiry and was titled "Entrepreneurial Awareness and Attitude among
Students of selected B-Schools in Bangalore City," represented an investigation into the
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entrepreneurial landscape that exists within particular business schools in Bangalore. Due to the
fact that the study was published in a qualitative journal, it gave the impression that the authors
had made a conscious effort to focus on investigating the subjective experiences and viewpoints
of students with regard to aspects of entrepreneurship. By concentrating on “entrepreneurial
awareness and attitude,"” the research most likely attempted to discover the complex ways in which
students viewed and interacted with the concept of entrepreneurship. A contextual layer was
introduced by the specificity of the geographical site, which was Bangalore City. This layer
acknowledged the potential influence of the local entrepreneurial environment on the attitudes and
awareness of students who are enrolled in business schools. In addition, the qualitative approach
recommended doing a comprehensive study, which can include conducting interviews, conducting
case studies, or using other qualitative approaches in order to capture the depth of the students'
experiences in the realm of entrepreneurship. Because of this, the work not only made a
contribution to the academic understanding of entrepreneurial education, but it also offered
practical insights for educators, policymakers and business owners who are interested in
encouraging students to develop an entrepreneurial mindset within the dynamic environment of
Bangalore City.

CONCLUSION:

India’s higher education system has moved from ancient Gurukuls and Buddhist viharas to colonial
and post-colonial models, evolving into one of the world’s largest networks of institutions. The
journey reflects both growth and challenges. While landmark reforms such as the University
Education Commission, Kothari Commission and NKC shaped policies, the explosion of business
schools brought competition and quality concerns. Key findings indicate: Historical depth India’s
education legacy is rich, but British colonial policies introduced systemic gaps that persist.
Structural evolution Commissions and councils (UGC, AICTE, NAAC) attempted standardisation
and expansion. Management education Growth since the 1950s, but quality and faculty shortages
remain critical. Marketing, branding and industry linkages have become essential to attract
students and maintain relevance. Modern challenges Regulatory compliance, infrastructure,
pedagogical innovation and integration of technology are ongoing needs. Future outlook A
balanced approach emphasising accessibility, quality, ethics, innovation and global partnerships is
critical to transforming India into a knowledge-driven economy. This paper concludes that
sustainable progress requires visionary policies, strong leadership, industry-academia
collaboration and continuous upgrading of academic quality to align with global standards.
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